About Fast Food
Fast food industry
Through porters five forces analysis on the industries, reveals that market forces are favourable for profit making.
The fast food industry deals with similar suppliers and buyers, that sells similar food products were meals are prepared and served quickly in fast food restaurant at lower cost rate

In today's economy, consumers demand for time saving product is very high an example of the time saving product is the fast food.
The rate at which consumers spend money on the fast food away from home made food makes the sales growth of fast food increasingly high from 1982 through 1997, the rate at which consumers spend on fast food drew at annual rate of 4.7% between 1982 and 1997, compare to that of homemade food. Despite the fact that fast food restaurant meals are cheap and at a rate 109.5 billion in 1997, fast food chain are approaching the expenditures on table service restaurant($114.3 billion).

People need quick and fast-food that won't take long time to prepare they do not want to spend more time preparing meals at home or travelling to pick up meals or waiting at table service restaurant for food. As a result of this consumers rely on fast food, because its saves time, money and energy.

Bachelors needs fast food since, they don't have wives or someone to cook for them instead of wasting time in preparing food before going to work they will be late, so they rely on fast food, during break workers with heavy work can't go to their houses and prepare food or wait for their wives to prepare food so they rely on fast food since its saves time, even school children (student) and travellers rely on fast food, since it doesn't take time to prepare fast food.

Children prefer fast food than house meal which makes their parents buy fast food and this also brings more customers and sales growth. Fast food is not only sold in restaurants but also workers in organisations, college, and hospital eat fast food as well. Fast food providers in knowing this, they are bringing new ways and strategies to market their products which save time for the consumers take for instance.
Advantages of fast food
One of the merits fast food brings to consumer is the time saving shortage of time, Speed saving service. Workers who are always busy with work load, especially business official and also student, who are stressed with assignments or exams.
Therefore many people prefer fast food, because it doesn't take time to be served so they will save a lot of time doing important things instead of waiting for meals to be cooked at home which consumes time.

Take for instance before preparing a meal at home you need to buy food stuffs/ingredients from the market or supermarket such as onions, vegetable prepare most of the things you need before preparing the meal and after it you need to wash the dishes and organize the tables and chairs, the kitchen as well. All this process takes a long time and energy, if you are a busy worker you need sometime to rest. After the day job, so fast food meals are prepared and use time to rest in cooking and cleaning.

Like a person who lives alone instead of paying tax fares in going to the supermarket to buy food, you just go to any nearby fast food and eat which makes you save more money. Instead of wasting it in buying gas fast food provides.
Beside time, fast food also saves cost.
Another reason is that fast food people like fast food restaurant because of its social pleasure.
Disadvantages of fast food
It comprises a concept that fast food comprise unhealthier than house prepared meals they contain a higher number of salt and fatness etc.
