The issue of global warming and climate change
Introduction:
The issue of global warming has been taken up a terrible state and it is necessary for every large or small corporate to take some necessary steps for improving the climate condition of earth which is the main cause of global warming. In support of this objective corporate social responsibility (CSR) is a further initiative in India and UK. It explains the action and strategies taken up by companies in developing countries and companies in developed countries to contribute to the society and community in which the company operates. As Globalization is increasing the competition, it has become duty of every company to know the public interest and take care of their requirements and needs. Same goes with companies in UK and India. Considering global scenario was engaged in a number of community-focused CSR initiatives. In this view this chapter provides the overall view of research methodology which has been used by the researcher to carry out this study.
3.2 Proposed Research Approach:
I have done this study is to develop knowledge about corporate social responsibility between developed and developing countries. To carry out the research I will be using the questionnaire approach and inductive reasoning to develop a framework. Case studies emphasize detailed contextual analysis of a limited number of events. It is an empirical inquiry that investigates a contemporary phenomenon within its real-life context. It is an in-depth study as compared to studies with many observations (breath). It usually answers one or more questions which begin with "how" or "why." To understand the criticality of the objectives or to have the better consumer view Quantitative Research Methodology would be best. By the Quantitative Research Methodology the researcher can ask number of people or consumers of society and understand their view point on the Corporate Social Responsibility. Further we would have some in-depth telephone based discussion on the issues that faced by companies in India and UK in recent times and how efficient was the companies’ management in overcoming all the issues.

By adopting Quantitative methodology the researcher has used the questionnaire to have society’s opinion towards CSR in India and its effectiveness for the betterment of the society. Further with some open end discussions the researcher would also able to have general public’s point of view or suggestions that can help companies in India in understanding and implementing new strategies for future.

Rather then covering only one city and asking only one section of the society the researcher has conducted the interviews over different city’s of India as Mumbai, Delhi, Bangalore, Pune etc. and every segment of people has been asked to participate e.g.: Business Class, Students, Housewife’s, Unemployed etc. to understand the view point of each section of the society.

Quantitative Research requires a lot of specialisation and concentration to be prepared. Each quota related to segment of society and city wise should be evenly spread to have a fair view and would help in preparing the final report to understand the topic. Data for other countries with respect to the CSR initiative has been collected through secondary sources.
3.3 Research Objective:
Most of the companies of developing country has lots of responsibility towards society like, help to improve standard of living of the people, unemployment, poverty, economic growth, environment, maintain law and order etc. specially democratic country like India. Where, they always have to face political pressure. While in developed countries company’s main responsibility is to satisfy its entire stakeholder. Even. In the developed countries most of the company shows their CSR policy to earn reputation and to create good image for the company. In my study I have distinguished between how most of the company’s policy differs from developed country and developing company. And what is government role in companies CSR policy. Like, its framework, political interfere, guidelines to the companies etc. does the government plays a major role in CSR policy of the company. Therefore the objective of this research study has been subdivided into the following sub objectives:

To compare CSR guidelines of both the countries.

What is government’s role in company’s CSR policy

Does Company’s CSR policy change after takeover or merger with foreign company?
Select the cases and determine data gathering and analysis techniques:
This is an empirical study. To conduct this study/research, two countries have been chosen out one from each developed and developing countries. In this way the research is able to look at the different dimensions and a holistic view. Consumer perception and attitude analysis has been used to analyze the data with respect to the aim of this research study. (Yin, 2009)
Data Collection:
For this purpose I have used Telephonic interview to approach the officials and consumers in order to collect the data.
Collect data in the field:
The data will be collected through the use multiple sources of evidence. For this reason semi-structured interview, participant observation techniques, and documentations have been used. The key people in the organization have been interviewed. Also other employees in the organization have also interviewed. Get as many different views on the situation as possible (triangulate).

A case study database has been created and the chain of evidence has been maintained (Yin, 2009). The consumers in India and UK have been also interviewed with respect to the CSR initiatives. Existing literature and the work of the other researchers along with the company background, company financial details has also be studied.
Target Respondent:
Senior Executives

Consumers of age more than 18 years
Sample Size:
Sr. Executives – 30 interviews

Consumers – 100 interviews
3.6.1 Sources of primary data collection to be used:
Open end discussion

Questionnaires

Interviews (Structured and unstructured)
3.6.2 Sources of secondary data collection:
Historic data

Web portals

Journals and magazines

Govt. studies

Newspaper Articles

Annual Report
Evaluate and analyze the data:
The data will be evaluated using the inductive reasoning and the case will be underpinned with theory and theory has been derived from the case itself. Content analysis has been used. Content analysis involves two main components that are (Wilson, 2006):

Organization of the data: the data has been structured and kept in order by the use of the tabular method of analysis. This has been done either manually or by the use of computerized procedures (Wilson, 2006).

Interpretation of the data: once the data is organized then the researcher have to use his/her skills to analyze the data (Wilson, 2006)
3.8 Research Paradigm:
According to Creswell (2003), “A paradigm is a perspective based on a set of assumptions, concepts and values that are held by a community or researchers.” There exist three main paradigms of research namely qualitative, quantitative and mixed. From the given nature of this research quantitative methodology that uses interviews with large number and different section of society is chosen as a research methodology.
3.8.1 Quantitative Research:
“Quantitative Research as the name suggests is that nature of research which is done where the quantity is required, means the responses or where the views of large audience is required” (Creswell, 2003). The purpose of choosing this research methodology is to investigate and learn what society or general public in India views about corporate social responsibility and further where they rate companies in India in employing or managing the crunch situations by adopting CSR measures. By the Quantitative measure the researcher can interview large audience and after that can prepare a generalised report briefing their view point.
3.8.2 Exploratory Study:
Robson (2002) emphasises on the fact “if the research is exploratory little or no assumptions are made of the world. The aim is to characterise the world and to create models and perhaps derive hypothesis explaining a phenomenon, usually done through surveys and case studies using a flexible design” (Robson, 2002). Moreover, exploratory research has helped in discovering new ideas and has helped to determine awareness of the society with regards to CSR and would also allow them to express their view or suggestions for developing countries for future strategies.
3.8.3 Data Processing and Analysis:
Once the data from the above stated research methodology is collected, analysis of data has been started. Mills (1994) emphasizes on the fact that it is best to begin analysing the data as soon as the initial data has been collected, this has acted as a guide to any further data collection. Data analysis means to organise, provides structure and elicit meaning. Any significant statement has been collected to produce full descriptive experience. Data analysis will be the most time consuming process but the researcher needs to consider the validity and credibility of data.
3.8.4 Verification, Validity, Reliability and limitation of research:
Silverman (2000) has stressed on the fact that credibility is essential for all research whether it be qualitative or quantitative in nature. The researcher has tried to demonstrate credibility of research by providing good quality research. Researcher has tried to lay aside the preconceived ideas about the phenomenon under consideration and presenting the true reflection of the data obtained from the sample. Lincoln and Guba (1985) states the trustworthiness involves the following elements: validity or credibility, objectivity or conformability, reliability or dependability, and generalizability or transferability.
3.8.5 Validity or Credibility:
Validity of the data refers to the accuracy and precision of the data (Denscombe, 2007). The researcher has tried to ask the appropriate research questions from the interviewee. The sample selected from the Respondents will help the researcher to collect the valid data which has been facilitated in the investigation of the topic under exploration.
3.8.6 Reliability:
The researcher has ensured that the research instrument used in the research i.e. quantitative research to be neutral and consistent across multiple occasions of use. The researcher has tried to analyse the data in such a way that if any other researcher use the same research instrument has been produced the same results.
Summary:
The research objective of this study do not ends up with one time research as the study related to the corporate social responsibility concerning with the area of business ethics. The Corporate Social Responsibility is the part of doing business ethically. Therefore the study is an ongoing research and the research has been conducted with the latest data available with respect to the research topic. The research methodology and the data collection method have been designed in such manner so that it should collect all the relevant information with respect to the objective of this research.
