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1. Background information

About Foreign Direct Investment
Viet Nam is known as one of the most popular foreign direct investment destinations in Asia, Eupean Union and American investors. Foreign direct investment in Viet Nam is growing very rapidly over two the decades. From 1988 to 2007, Viet Nam attracted a total of US 83.1 billions in registered foreign direct investment, 80 countries and territories have invested directly (John, 2009).

So, why can Viet Nam attract such many foreign direct investment like that?

According to Development and Policies Research Centre report,Viet Nam has a set of competitive advantages for a competitive foreign direct investment in term of Policy rules and regulations, Environmental sustainability, Safety , Air transport infrastructure, Ground transport infrastructure, many mineral resources, well-educated labour force,developing domestic market and liberal investment
About the Vietnam economy
Most recently, Viet Nam has been ranked in the top 11 most attractive economies for foreign direct investment with the total of US 60.3 billions in new licenses for foreign direct investment projects (John, 2009). Among these top 11 most attractive economies,Viet Nam is always appreciated as the fastest growth economies with the average growth rate is about 8% annual gross domestic product (GDP). This high increase in foreign direct investment makes Vietnam an emerging foreign direct investment of Thailand

More and more countries choose Viet Nam as an attractive investment destination for many reasons:
- Developing domestic market
- Environment safety
- Efficient Policies and Dynamic
- Infrastructure conditions
- Well-educated labour force
- Many mineral resources
Viet Nam takes advantages from:
- Viet Nam population is numerous. It is easy to consume to sell and get a big profit
- Viet Nam has many mineral resources such as coal, iron, crude oil, gold, silver, manganese, copper ......
- Term of Policies rudes and regulation efficient, for example: tax on bussiness and investment in industrial zones, incentive in land rent
- The labour force is plentiful, skills and low salary

In addition, Vietnamese are friendly and Viet Nam has many attract places to relax and rest given by following sources:
- World heritage: Hoi An Ancient Town, Ha Long Bay, My Son Sanctuary, Phong Nha-Ke Bang Nation Park ..... ( UNESCO, 2009 )
- Information about investment in Viet Nam on the conference, on the newpaper, on the internet.... with many preview sessions taken in world trading
- Viet Nam set up many advanced programs to develop Viet Nam image, for example: Miss World 2007, APEC 2006, WTO member .......

For several years, Vietnam has been emerged as a most attractive economy in ASIA and foreign investment different countries seem to choose differently location to investment

But what is the key factor of this success? These are marketing and invesment strategies efficiently by government and the effort of the citizens
2. Problem statement
Examine the effectiveness of the marketing and investment strategies in the success of attractive foreign direct investment in the Vietnam economy
3. Scope of the study
This research will focus on:

- the marketing and investment strategies to attract foreign direct investment in Viet Nam
- its effectiveness in the Vietnam economy
4. Research objectives
In order to fill the gap in knowledge about this problem, this research will:

1. study different indicators to measure the success of attract foreign direct investment
2. identify the concept of marketing and investment in foreign direct investment
3. clarify between marketing strategy and investment strategy
4. study and examine the role of marketing mix and investment
5. examine the concept of competitive advantage in foreign direct investment in Viet Nam
5. Rationale of the topic
In the economic downtown, how to attract foreign direct investment which contributes a significant part in the total GDP is one of the most challenging tasks of every country. This research shows the marketing strategies and investment strategies that give success to attract foreign direct investment in Viet Nam for several reasons.
First of all, Viet Nam is recognized as one of the most popular destination for foreign direct investment in the Asia, European and American investors. The success of Viet Nam is the ability of attracting a huge foreign direct investment from other countries in Asia, European as well as in American investors. According Vietpartners website, in 2008, Viet Nam attracted foreign direct investment capital registered about US$60 billions, including from regional countries like Malaysia, Taiwan, Japan, Singapore, United States, Canada , Korea... This diversity of foreign direct investment gives many opportunities and challenges to Viet Nam to develop economy, control capital, advanced life and society

Secondly, Viet Nam has an efficient marketing and investment strategy for foreign direct investment. Actually, the success of attract foreign direct investment is due to many factors like infrastructure developments, strategic location, a dynamic business and policies efficiently, its safety and friendly environment, marketing and investment strategies, leadership performance and liberal investment… However, the most strategic element deciding this advance competition is marketing and investment. Besides, Viet Nam governemt has launched many activities to attract foreign direct investment throughout to create events and conference experiences for investment to Viet Nam and to draw an image of an attractive investment destination in Viet Nam. Furthermore, policies efficiently also help Viet Nam to get targets and success in their foreign direct investment attraction.

Finally, Vietnam is also set up a lot of advanced program to attract foreign investment such as Miss World, APEC as well as World heritage in Viet Nam, for example: Ha Long Bay, Hoi An Ancient Town......Furthermore, Viet Nam image is advertising in BBC, CNN, 27 taxi in London..... It will build an image of attractive country. Viet Nam became the WTO's 150th member on 11 January 2007, was one of the most important events to attact foreign direct investment. Foreign direct investment brings the advanced technology, inflow captial, increases domestic investment and gives advantanges in terms of export market. In 2008, GDP Viet Nam US$84.98 billions, real growth rate 6.23%, per capital income US$1,024. All of these demonstrated the influence foreign direct investment to Vietnamese economy and the expansion of this impact over the years. For 2009 estimated as a difficult year for foreign direct investment because of world financial crisis, economic slowdown. Furthermore, other countries has raise up their competitiveness indexes and other reasons from selt-country competitiveness like infrustructure conditions, administration process, tax......Viet Nam's GDP growth rate in year 2009 is planned at 6.5% and country targets to attract US$30 billions (MPI, 2009) 
In brief, studying the marketing strategies and investment strategies efficiently of foreign direct investment in Viet Nam is an interesting and useful research to recognise to attract foreign direct investment in the Vietnam economy.
6. Research motivation
Studying the marketing strategies and investment strategies of foreign direct investment for the Vietnam economy is realised not only for the educational purpose but also for various purposes as followed:

- As a student of Master of Science in Management specialisation in Finance & Banking, this research could help me to discover the principles of marketing and investment in foreign direct investment in a new area as globalization is very important and effect to every countries
- As a business man in the future, this research is an experiment that I can apply different research methodology and practice different methods to get primary and secondary data. This will be useful in future business analysis in any areas.
- As a citizen of a developing country like Vietnam, this research could help me understand clearly the situation of management in the world and learn how to attact foreign direct investment and use it effectively and creatively in the investment sectors
- As a researcher, this is an opportunity to get information about foreign direct investment which is a key sector for developing a country and how to manage it and to improve knowledge about this problem and to challenge with myself during the research.
7. Research questions and Hypotheses

Q1:
What are different key factors that are making Viet Nam an attractive investment destination for foreign direct investment?
H1:
There are many key factors that are making Viet Nam an attractive investment destination for foreign direct investment like enviroment safety, many mineral resources, infrastructure developments, marketing, tax, law, and well-educated labour force
Q2:
Why does marketing have an important role in foreign direct investment?
H2:
Marketing takes an important role in foreign direct investment. Because foreign direct investment contriubte in significant part in the total gross domestic product (GDP)
Q3:
How has Viet Nam government done in term of marketing strategies and investment strategies to attract foreign direct investment?
H3a:
Viet Nam government has applied the principle of marketing mix and investment in their strategies to attract more foreign direct investment.
H3b:
Viet Nam government has combined many sectors for the Vietnam economy.
H3c:
Viet Nam government has planned to get targets to grow the Vietnam economy.
H3d:
Viet Nam government has many competitive advantages that make more attractive in the eyes of foreign investors.
8. Research outcome or deliverables
The research on the effectiveness of marketing and investment strategies to attract foreign direct investment in Viet Nam and the Vietnam economy is planned to reach these targets:

- Understanding of principles of marketing and investment in foreign direct investment in general
- Knowledge of different marketing and investment strategies especially in foreign direct investment
- Analysis of Viet Nam government performance in term of marketing and to atract foreign direct investment effectiveness
- Analysis of Vietnam economy in term of marketing and foreign direct investment influence
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