Marcelo Bayas

How marketable am I?

I have an interest in the Stock Market and Finance, which drives me to purse a career in these areas. I also share a passion for marketing and IT and have a strong interest in sports. At present I am currently pursuing a Jitsu Club Instructor Certificate. 

I am a hard sociable, hard working and ambitious individual. Socialising and networking is also one of my favourite pass times, so long as taking part in these do not compromise my work. I pride myself on good time keeping skills, as I acknowledge how unprofessional it is for somebody to be late for work or a meeting, as well as a general waste of time for both parties. I have also learned the importance of keeping my colleages informed of any progress, issues or changes that may have occurred. 

Furthermore, I am a very reliable person, and can perform well individually and as part of team. This is evident in my past roles as negotiator, where my task was to approach Tesco, Sainsbury’s and other local retailers to raise money for Great Ormond Street Hospital for Children. Other roles that I usually take on in a team include researcher, presenter, and motivator. 

My academic career thus far has allowed me to become very flexible in software packages such as Microsoft Office, Publisher and Photoshop. I have also developed excellent translation skills from Spanish to English and vice versa.  

Over the years I have worked for different businesses, such as leisure centres, gyms, catering companies, Gap and the Camden Lock. In these I performed different tasks and duties, such as customer service and pool management. This had given me experience in different sectors and the ability to respond to customers, colleagues or managers in different situations in an effective manner. 

However, I would like to expand my work experience further by working abroad. By working abroad I would be able to perceive, acknowledge and understand why businesses must consider cultures when devising marketing strategy. An example of this is illustrated by a 1991 Benetton campaign that showed a nun and a priest kissing. This billboard was placed in countries like Spain and Italy, whose culture is very Christian orientated. Thus, it was considered offensive, and within a week, the ASA ordered the advert to be taken down. 


I am currently studying International Business and Spanish at Westminster University. I chose this course is because it will teach me a wide variety of significant academic fields that are required at all levels of management in the area I would like to work on, which is finance. 

In terms of employability, I am able to start part-time. This will allow me to balance my studies and work in a way that they compliment each other. 
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