B122 Assignments – TMA 02

TMA 02

Cut-off date: 4 July 2013

Word limit: 1,500 words (Part I); 200 words (Part II)

About TMA 02

TMA 02 requires you to produce a report on retail marketing communications planning. This means you are to consider the types of advertising, sales promotions and other communication tools which retailers use to communicate with their customers. This TMA is marked out of 100 and is worth a third of the overall continuous assessment component.

TMA 02 consists of two parts:

Part I (90 marks) is intended to: 

· assess students’ understanding of the key learning points contained within B122 Block 3, particularly retail specific marketing communication

· develop students’ ability to frame and address marketing communication problems in a retail context

· help students build upon and develop report-writing skills. 

Part I of TMA 02 requires you to imagine you run your own retail business and to write a formal report in which you outline a plan for a communication campaign for this retail business. You will need to explain the products and or services you wish to promote, the target customers and the forms of communication tools you will use to deliver the message. You should use the heading list given in the guidance notes at the end of these TMA instructions to structure your report. You may also need to do some desk research into the retail background of your chosen type of retail business.

Part II (10 marks) is intended to: 

· recognise the contributions made by the student to the current TGF 

· assess the understanding gained from one of the recent discussions in the TGF by asking the student to summarise the main points and reflect on their own learning from their contribution

· develop ICT and online learning skills.

TMA 02 questions

Part I

Part I of this TMA asks you to imagine you run your own retail business. The sector in which this business operates is your own choice but you might find it helpful to choose a sector you are familiar with. You will need to write a report that addresses each part of the assignment outlined below:

· a.

Give an outline of the type of retail business that you are imagining you run and explain the products and or services you wish to promote in the communication campaign.

(10 marks)

· b.

What is the target market for your business? Explain which potential customers you intend to receive your communication messages.

(20 marks)

· c.

What are the objectives and key message(s) of your communications plan?

(20 marks)

· d.

What promotional tools will you employ to reach your target audience(s)? How does your choice of communication tools relate to the intended outcomes of your communication campaign?

(20 marks)

· e.

Explain which media you will be using for your communication campaign. What are the advantages and disadvantages of using these media and how does your choice of media relate to the promotional tools you have decided to use?

(20 marks)

Guidance notes for TMA 02 Part I

This TMA explores the use of marketing communications in retailing.
Part (a) requires you to imagine you run a retail business of your own. You should be quite specific about the types of products and or services you wish to promote and explain the most important benefits to the customer. As this TMA focuses on communication with customers you do not need to consider issues such as staffing, logistics, etc. You might find it best to imagine you are running a business with which you have some familiarity, either as an employee or as a customer. Use concepts from Block 3, Sessions 1 and 2 to help you with this part of the TMA. You should have completed Block 3, Session 1 online.
Part (b) asks you to describe your potential customers. In other words, what are their personal characteristics, income and shopping preferences? You should be able to explain what the customers are like, in much the same way as you might describe a friend to another person. Use concepts from Block 3, Sessions 3 and 4 to help you with this part of the TMA.
Part (c) requires you to consider the intended outcomes of your communications plan. In other words, are you trying to raise awareness, create interest or prompt action (communication objectives)? What effect do you expect your communications will have on your business? What message(s) do you want to convey to your target audience(s)? What do you expect they will do as a result of having received the marketing communication? Use concepts from B122, Block 3, Sessions 1 and 3 to help you answer these questions. 
Part (d) requires you to explain what communication tools you will be using. What is the promotional mix that you intend to employ? Will different promotional tools be used to convey different messages or to target different audiences? You also need to explain how your choice of communication tools follows from the intended outcomes of your campaign. Use concepts from B122, Block 3, Session 1 for this part of the TMA.
Part (e) asks you to explain what media you are planning to use. This will, of course, depend on the promotional mix, i.e. the communication tools that you have decided to use and you need to explain how your chosen media relate to your chosen communication tools. State what media will be used for what aspects of your communications plan and what the advantages and disadvantages of using these media are likely to be. Use concepts from B122, Block 3, Session 1 for this part of the TMA.

You will need to present this TMA as a formal report. In order to do this you need to adopt the following structure. If you do not produce your TMA in report structure you can lose up to five marks from the total mark for Part I.

Use the following headings to make up the different sections of your report:

· Title and contents page

· Executive summary

· 1 Nature of the retail business

· 2 Potential customers

· 3 Objectives of communication plan and key message(s)

· 4 Communication tools

· 5 Media

· References

Part II

Part II of TMA 02 is worth ten marks (the TMA is marked out of a total of 100). The first five of these marks are based on your tutor’s monitoring of your contributions to the TGF discussions associated with B122 Block 3. We expect you to participate in all TGF discussions for Block 3. If your tutor does not feel you have participated appropriately the five marks will be lost. 

The second five marks for Part II are based on another piece of work – a short report that you will need to include at the end of your TMA. In this report, write a brief summary of one of the Block 3 discussions held in your TGF and what you have learnt from it. The summary should not be any longer than 200 words. Remember that you must submit this report in the same document as Part I of the TMA through the online TMA/EMA service.

[
] There are two TGF activities associated with this TMA that you need to have completed:

· the importance of the message (located in Session 3.3 of the Block 3 multimedia activities)

· your favourite brand (located at the end of Book 3).
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