The Winners and Losers of Society Tma002

In light of the evidence provided this essay will outline who are the winners and losers in today’s consumer society. It will write about ‘the seduced’ those who have money to spend on nice things and services and how they are seen as valued members of society. It will tell about the supermarkets and how their power has influenced and improved the local economy in creating jobs and providing security. It will also provide an incite into who are the ‘repressed’ the unemployed and those who are restricted in what they consume and how those businesses in the consumer market have been pushed out by the power of supermarkets through a ‘Zero-Sum game’ of power.

The seduced are included in society as positive members with a positive identity. The seduced not only include those with plenty of money to acquire goods and pay for services but also those who are seen as valued members of a consumer society both by fellow consumers and by those with something to sell in the market place. Those include the employed, young and older people with a good pension or savings, those in a good place with talents, looks, or a certain skill that is valued and financially rewarded which makes them a functioning member of society. Bauman supports this and states those in a position to be admitted to membership in society because they are able to consume effectively in the eyes of others. (Bauman, 1988). Clearly those

who are successful, having a job or a business, those who earn a living and can afford the latest gadgets and follow a consumer lifestyle for example having a mobile phone which can maintain friendships through text messaging and phone calling ensures you can maintain your social status and friendships. Clearly those who work hard and buy the latest clothes fashion and have the latest technological gadgets are seen as the winners of today’s society and what they have got and where they consume all defines them as winners. 

People in a consumer society who have money are often targeted by businesses to buy their products and services. When people consume the economy thrives because people are spending and buying making those individuals and businesses prosperous. Hetherington argues that consuming society quite clearly favours those who have plenty of money over those who have very little. (Hetherington, 2009). This suggest that businesses, banks, shops, pubs, clubs, restaurants, bars, hotels and any other money making scheme all provide a service targeting the wealthy in order to make a profit and to fulfil consuming needs. When Supermarkets fulfil the consumer needs and makes a small profit, everybody wins. This is seen as a win-win situation. John Allen suggests that a win-win situation, where everybody gains, is thought possible, as opposed to a scenario in which there can only ever

be ‘winners’ and ‘losers’. (John Allen, 2009). This could be one of the possibilities why supermarkets do so well, they make the consumer feel like a winner by given them so much choice of products at cheap affordable prices and they feel like they got more for less. This results with the consumer wanting to return and consume again. Also the supermarket makes a profit and keeps people in a multitude of different jobs ranging from cleaners, stackers, till operators to security positions. Keeping people in jobs and paying them a wage ensures them confidence to spend and consume themselves keeping the economy stable.

Those people who are not seduced are known as the repressed. They are those who are unemployed and have very little or no money and basically cannot consume effectively. They are placed in the category off losers of society. Beauman Supports this and says those who have the status of unemployment, they are low paid and who have insecure or casual employment, those who are new immigrants and those not in a position to participate fully in a consumer society and basically have a kind of exclusion from some areas of society are known as the repressed. (Bauman, 1988). This suggest that the repressed are those with the inability to consume effectively, they cant follow certain fashion trends or have the latest technological gadgets and being without a job results in them not fitting

into the social circles opposed to those who do. This may give some people the feelings of ‘a lack of belonging’ because they don’t know where they belong and there identity is not clear also they cant consume effectively and are not fully accepted like the seduced.

Due to the Large Supermarket chains Tesco’s, Asda, Morrison’s, and Sainsbury’s resulted in limiting peoples choice of where they can consume through expansion. The Federation of small businesses say that since 2000, some 7000 local grocery stores have been lost, with independents closing at the rate of 2000 a year, whereas over the same period, Tesco, Sainsbury’s, Asda and Morrison’s have doubled the number of stores that they operate (Federation of Small businesses, 2006). This suggest that the losers in society against the larger chains are not just the small local businesses, that they are anyone who prefers to buy their products and produce from local neighbourhood stores and market places because if the smaller local shops close, those people will be forced to consume at the supermarkets. 
A Zero Sum game of power can be seen working here where growing businesses of the supermarkets has resulted in smaller local shops struggling or closing and diminishing from the high street because they cannot compete against the low prices, accessibility, choice and range of products of the supermarkets power and influence. Dennis 

Wrong suggest that a zero-sum game is a situation in which ones parties gain is balanced by another parties loss, if you subtract total losses from total gains, they sum to zero. (Dennis Wrong, 1997). Subsequently the more control and power that the supermarkets employ, the less room their is in the market place for other businesses, that if there is a higher percentage of supermarkets forces a smaller percentage of shops, the consumers autonomy is restricted through lack of choice as to where they can shop. 

To summarise the employed, the young and old with savings and pensions, those with talents, looks and skills that is financially rewarding are seen as valued member of society. Because they are highly valued and have the ability to consume they are targeted and seduced into buying goods and services from the high street and the supermarkets. 
When People are seduced they buy the latest technologies like mobile phones, fashionable clothes, food and this ensures that the economy is stable by spending money and allowing the creation of jobs, shops and supermarkets like Asda’s, Morrison’s, Tesco’s and Sainsbury’s. This reduces unemployment and creates more winners of society.
The unemployed, the low paid and those who are insecure are seen as the repressed. The repressed are those who cannot consume effectively and have the inability to function like the seduced. Some people may feel a

‘lack of belonging’ because they don’t have a job, money and cannot afford to follow trends so their identity is unsure. 
Small convenience stores are shown by the federation of small businesses to have been reduced by supermarket expansion. Because of the low prices, accessibility, choice and range of products the smaller shops cannot compete against the larger chains. Because the supermarkets Asda’s, Morrison’s, Tesco’s and Sainsbury’s dominate the market in such a way this is seen as a zero sum-game of power and because a lot of smaller businesses close, this restricts the consumers autonomy.
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