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IMPORTANT NOTICE
Information presented in this document is strictly confidential and is to be used by authorised parties for the purpose of determining an interest in Keniq Foundation (“the Foundation”). The recipient of this plan agrees by its receipt not to reproduce, duplicate or reveal, in whole or in part, information presented herein without the written permission of the author. No representation or warranty, expressed or implied, is made as to the accuracy or completeness of the information contained in this plan and documents incorporated by reference, and nothing contained herein is, or shall be relied upon as, a representation or promise, whether as to the past or the future. The plan does not purport to contain all the information that may be required to fully evaluate the organisation for a relationship, and recipients should conduct their own analysis. This presentation is for information purposes only.
SPECIAL NOTE REGARDING FORWARD-LOOKING STATEMENTS
This plan and documents incorporated by reference contain forward-looking statements that involve expectations, plans or intentions, such as those relating to new products or services, and management strategies. Words such as ‘may', ‘can', ‘will', ‘should', ‘expect', ‘believe', ‘anticipate', ‘estimate', ‘intend', ‘plan', ‘seek', variations of these words, and expressions of similar substance constitute forward-looking statements. These forward-looking statements are subject to risks and uncertainties that could cause actual results to differ materially and adversely from those anticipated in the forward-looking statements. Although we believe these forward-looking statements are reasonable, they may prove incorrect and our actual results may differ. Social Investors and potential partners are cautioned not to place undue reliance on forward-looking statements. Any statements contained in this document that are not statements of historical fact may be deemed to be forward-looking statements. The Foundation undertake no obligation to update or alter any forward-looking statements, whether as a result of new information, future events, or otherwise.
Business Description
We envision supporting our users into becoming informed, confident, lifelong learners.

Our users will be empowered through effective products and services, reinforced by a dependable and efficient mix of human and automated machine support.

In turn, our investors and solution buyers will have opportunities to reach critical segments and sections of society through innovative channels that reduced associated costs of supporting unemployed and economically disadvantaged consumers.

In addition to helping more of our citizens into paid employment, higher paying jobs and sustainable careers, this will have the effect of reducing the increasing burden on the taxpayer, Treasury, and national economy.

By reducing money spent on supporting non-economic members of society, more of our national spending can be freed up to both reduce the nation's debt burden and also enable government and other social investors to better target their limited spending.

We drive training, work and personal development across the national spectrum of abilities and interests – from students to teachers and social investors to their intended beneficiaries.

By making the best education and personal development products, services and content freely and easily accessible on the Internet, smart phones and other mobile devices, we content available drive development of a highly improved education, employment and economic outcomes.
1. Business description
Keniq's Edutainment Platform enables people to improve their education, skills, confidences, competencies and abilities so they can realise their potentials, become and remain economically active, and give back to their communities and the nation.

Keniq is an Internet (Media and Entertainment) Community Interest Company (CIC).

Research and experience, however, confirm that online learning works best when it involves a complementary, reinforcing mix of online and face-to-face activities.

To address this potential promise fulfilment and economic outcome gap, Keniq will also provide products, services and support to local and geographically dispersed organisations serving our target intended beneficiaries.

According to the latest research in cognitive science, neurobiology and educational psychology, learning involves...

Keniq's own research makes it clear that a simple combination of online and off-line education will not drive a new revolution in inclusive education or equip most citizens with the skills set needed to realise their potentials, build financially successful careers, or contribute significantly to their community or the nation's economic output.

It is, in fact, nothing short of a miracle that the modern methods of instruction have not entirely strangled the holy curiosity of inquiry.

Albert Einstein

It is a miracle that curiosity survives formal education.

Albert Einstein

Every student can learn, just not on the same day, or the same way.

George Evans

For teachers

They may forget what you said but they will never forget how you made them feel.

Author unknown

Give me six hours to chop down a tree and I will spend the first four sharpening the axe.

Abraham Lincoln

Kites rise highest against the wind; not with it.

Sir Winston Churchill

On self promotion

Say nothing good of yourself, you will be distrusted; say nothing bad of yourself, you will be taken at your word.

Joseph Roux

We see things not as they are, but as we are.

H. M. Tomlinson

Life's Tragedy is that we get old to soon and wise too late.

Benjamin Franklin

For the entertainment section

You can observe a lot by just looking around.
Yogi Berra
The problem begins with online education itself. The simple fact is that most online education content is simply a repackaging of offline delivered content that has been converted for digital distribution as video, audio, and, or text.

Keniq regards its detailed findings and strategies as proprietary and will also disclose these as necessary to satisfy legal and statutory requirements.

Keniq is building a number of overlapping and mutually reinforcing online affiliations, partnerships and ecosystems that will reinforce Keniq's online offerings with useful products, services, tools, expertise, and support, particularly where these reinforce Keniq's own offerings with local, outcome-focused organisations providing face-to-face human development services.

This collaborative approach is central to our development goals.

Building a new support ecosystem is important for Keniq.

While strengthening Keniq's ability to deliver meaningful outcomes for users, , these ecosystems will be supported to ensure that all users receive timely, useful face-to-face services from their local school, college, university, trainer, employer, recruiter, and other human development investors.

Unrivalled opportunity to satisfy the increased demand for cost effective channels for equipping people become and remain economically productive members of society.
Innovative
It must be acknowledged that Keniq's offering is unproven. It is a also disruptive business model and will therefore be resisted fiercely by rivals.

We leverage six marketplace trends to fulfil both business and consumer unmet needs:
INTRODUCTION
Keniq Foundation are delighted to present to you, this, their first Strategic Plan. This document provides an overview of Keniq Foundation's background and purpose to individuals and organisations that will support the work of the Foundation financially through grants, contracts, donations or volunteering, as well as to those with an interest in the Foundation's activities. The first part of this document presents an overview of specific needs to be addressed by Keniq Foundation. The second part provides a roadmap of Keniq Foundation's planned direction of travel.

One of the main aims in setting up Keniq is to leverage new technologies to benefit the poor, disadvantaged, and at-risk. Keniq intend to empower users to achieve and maintain success by making it possible for any person to turn their ideas, time and energies into rewarding and fulfilling activities, achievements, and outcomes.
About Keniq Foundation
The Foundation intend to offer products, services and support that increase opportunities and social justice for poor, disadvantaged and at-risk people who, despite complex challenges, wish to improve their understanding, skills, employability, and economic prospects.

The Foundation's offerings will be customisable by social investors wanting to target specific Web site users with specific solutions. Offerings will also be personalisable by users wanting to build online ePortfolios, bridges to prospective employers and other users, while also building new technology and Web skills.
A 21st CENTURY FOUNDATION
21st Century

Lifelong Learning Network Platform for the 21st Century
Part 1
A Dynamic 21st Century Solution For Urgent 21st Century Needs

Increasing, deepening poverty exacerbating complex social needs

A growing UK underclass of poor, disadvantaged and at-risk people have complex needs not met by existing policies or efforts. Rising levels of business failures, poverty and social exclusion, combined with the prospect of a severe economic recession, translate into few new opportunities for UK citizens in the near future, particularly those lacking essential learning, work and life skills.

Inequality of incomes and opportunities was higher in the UK in the mid-2000s than in the mid-1980s. The report Growing Unequal, released by the OECD (Organisation for Economic Cooperation and Development) on 21st October 2008, showed that there has been increasing inequality since at least the mid-1980s. The report found that UK Government policies aimed at increasing opportunities and outcomes have failed. As a result, Britons enjoy neither equal opportunities nor equal outcomes.
The rich got richer, while the poor got nothing
Despite being the 2nd and 5th largest economy in Europe and the world respectively, a fifth of the UK population suffer poverty with complex, reinforcing financial, social, and personal challenges:

· The proportion of people now living on low income in the UK is almost twice that of the Netherlands and 1½ times that of France

· In 2007, 30% of 18-21 year olds living below the 60% median income were deemed to be at risk of sinking into poverty

· In 2007, the CRE (Commission for Racial Equality) stated that rates of poverty are particularly high among children of African (56%), Pakistani (60%) and Bangladeshi (72%) origin, compared to White children (25%)

· Children having children: In 2007, 9,000 girls under the age of 16 conceived. Three-fifths were aborted. The other two-fifths resulted in births. The majority of these mothers were from poor households.

Poorer in UK 2000-2009: the 1st decade

The UK has a higher proportion of its population in relative low income than most other EU countries. Of the 27 EU countries only 4 (Greece, Italy, Spain, and Latvia) have a higher rate than the UK.

In 2007-08, 13½ million people in the UK, around a fifth (20%) of the population, were living in households below the 60% low-income threshold. This was an increase of 1½ million over the three years from 2004-05. The proportion of people on low incomes in 2007-08 is now much higher than in the 80's. The number of people living below the 40% low-income threshold is now the highest since records began in 1979.
The Internet
According to Internet World Stats, the number of Internet users at 30 September 2009 was 1.7 billion, around 25 per cent of the world population. From starting out as a military research project in the 1960s, the Internet is now a worldwide collection of interconnected computer networks that enable people, organisations and machines to communicate and interact, primarily through Web pages. Popular uses of the Internet include email, chat, file sharing, and file transfer between Web-enabled devices.
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World Wide Web

wàn wéi wǎng (万维网)

(myriad dimensional net)

Provided they have access to the Internet, the World Wide Web enables people to connect to information and each other. This empowers most people in our society to search, read, learn, purchase and consume a range of content, in convenient ways, on a range of Internet, smart phone, PDA, game console, and other Web-enabled devices.

Tech-savvy Internet users increasingly use the Web to distribute and receive useful information, and to interact with others to get important advice and insights. These users get a convenient way to check goods and services from the comfort of their homes, compare prices to get the best deals, and make purchases online at lower prices than those on the high streets.
A 21st Century poverty trap to affect everyone
Lack of access to the Internet combined with lack of familiarity with the Web and Internet technologies ensure that the growing digital divide will further disadvantage the poor, disadvantaged and at serious risk. If current challenges are not met and defeated, the existing status quo will result in more severe exclusions from 21st Century opportunities for more individuals and families, no matter how much they want to improve their situation and future prospects.

Critically, the combination of increasing poverty, an ageing population, national indebtedness and a deep recession means an unsustainable burden is being placed on the UK working population.
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Bootstrap obstacles
In addition to what are often complex, challenges, poor and disadvantaged people wanting to progress in society face these three additional 21st Century obstacles:

· lack of easy access to the Internet, World Wide Web, and related technological devices, applications, and services

· lack of familiarity with rapidly evolving technologies resulting in a widening deficit in 21st Century technology skill sets

· limited or poor access to beneficial technologies, knowledge and online communities, up-to-date and real-time information, and increasingly important online support networks.
Additional 21st Century obstacles
Opportunities for the economically excluded to ‘pull them self up by their bootstrap', and begin enjoying the benefits delivered on the Internet, recede daily as poverty impacts more people, more acutely, and the digital gulf widens.
Lifelong learning using new technologies
Education and personal development are areas that have not yet felt the full disruptive power of new technologies. Despite widespread adoption of new technologies in most spheres of human endeavour - from space flight to agriculture to medicine - use of new technologies for personal development has largely been limited to distribution of existing content out of traditional institutional silos, usually in old pedagogical, single or dual modality formats.

Keniq Foundation believe better use of cutting-edge technologies can bring rapid, life improving benefits for all users that need support to help lift them self out of financial and other forms of dependencies. The Foundation's Lifelong Learning Network Platform is designed to deliver depth and breadth of high quality modular content, the power of the Semantic Web, with innovations that drive richer, pragmatic, beneficial user experiences.
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Keniq Foundation's 2020 Vision
Bridging the digital divide
Keniq Foundation aim to use the Internet to help bridge the divide between the skills, attitudes and confidence people need improve the quality of their life (the same capabilities increasingly demanded by employers competing in rapidly changing, knowledge economies,) and useful but dispersed content accessible only by visiting different information silos and using proprietary, sometimes costly, services.

Keniq Foundation's 2020 vision is to leverage the speed and power of new technologies to empower people who want to succeed. This will be achieved by organising and offering the deepest, broadest range of flexible, modular, useful content and support to motivated people wanting to realise their potentials.
Target Intended Beneficiaries
The Foundation's target intended beneficiaries include motivated people who need or want holistic offerings and committed support to realise their potentials. The Foundation will begin operations with the relatively modest ambition of targeting potential users who fall into one or more of these three groups:

young people, including students, at-risk teenagers, and NEETs (who are find it difficult to get a foothold in our rapidly evolving knowledge economy, with the added obstacle of a severe recession)
ex-military service men and women
unemployed, underemployed, poor working singles and families.
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Why you may care

This page is intentionally blank
Online destination of choice
Keniq Foundation intend to become the destination of choice for people seeking the most useful lifelong learning content available on the Internet. The Foundation will achieve this by developing and offering free innovations that engage the multiple facets and multiple modalities of learning, in ways that excite, entertain and satisfy users.
Support anytime, anywhere
In addition to computers, the Platform is designed for use and consumption on mobile, set-top, games console, and other Web-enabled devices. This will ensure that users can stay connected to their learning and online support networks around the clock.
Keniq Foundation is different
To participate in rapid, unforgiving, technological 21st Century knowledge economies, disadvantaged people need easy access to knowledge that equips them to prosper over their lifetime. This requires a mix of general, specific and customised products, services and support for them to escape the poverty trap, achieve lasting success, and eventually give back to others and their communities.

Keniq Foundation's goal is not only to provide an appealing online destination but also to surpass alternatives for effectiveness, efficiency and measurable outcomes. By keeping users engaged and motivated long enough for them to realise tangible benefits, (which will further motivate users), the intention is to empower users to reduce their dependencies and make rapid or more measured progress in improving their financial and material circumstances and prospects.
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SWOT Analysis
This plan recognises the following strengths, weaknesses, opportunities and threats to be addressed by Keniq Foundation:
Strengths

Weaknesses
Expert knowledge, speed, convenience

Lack of offerings, staff, and funding

Base established to attract strong Board and management team

Lack of brand and brand equity as a consequence of being a start-up

Critical, simple problem the founders are intimate with and can satisfy. Research & Development almost complete

Lack of awareness amongst prospective customers, collaborators, partners, politicians, and end users

User-defined and designed offerings

Lack attractions for top talent

Customer-centric business model

Hypercompetitive industries

In-depth expertise in helping people escape poverty and achieve success

Lack of connections with decision makers

Experience in all key industries (media, education, and training) and sectors (private, public, and non-profit)

New technologies and innovations will continually influence, move or alter target markets and customers
Opportunities

Threats
Enable people to use limited time and energy by focusing on what they need to learn to become and remain successful

Consumer, Internet, and social investment markets are increasingly fragmented

Aggregate highest quality learning products in one place – Keniq Web sites

The Internet is dominated by a handful of big companies

Move more social investment online to Keniq Foundation and their ecosystems

Success in targeted market segment will attract competitors

Shift more public and philanthropic spending and efforts online

Extreme diversity in age, education, skill and culture will hinder take-up

Showcase relevant new and emerging technologies that benefit target markets

Keniq Foundation must serve multiple communities, needs, and ambitions

Engineer bespoke turnkey solutions for public, non-profit and private institutions

Some governments or contractors may create competing services

Build alliances, partnerships, communities and ecosystems with key players to deliver seamless user experiences and benefits

Potential competition from famous brands with big talent pool, strong networks, and deep pockets
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Keniq stand for
· all stakeholders

· useful offerings that drive real, escalating financial and personal benefits for active users

· organisational expertise with high governance and ethical standards

· active developer, marketing and social investor communities

· widening, deepening collaborations, partnerships and ecosystems of customers, users, human talent and social investors, experts, employees, contributors, mentors, volunteers, and concerned members of society.
Performance drivers
The Foundation intend to provide users with a preferred alternative destination for flexible learning, on-demand and reusable personal development content, and committed supporters.

The following are performance drivers upon which the marketing strategy for Keniq is being developed:

deploying an innovative Lifelong Learning Network Platform, comprising LeeFis and proven user-centred technologies, supported by robust policies, practices, and infrastructure

the most useful, efficient development content

systematic innovation to bring target intended beneficiaries (in target geographical areas) life-improving experiences, outcomes and benefits
Promise fulfilment commitment

Keniq Foundation will remain:
passionate, committed, and responsible
supportive, dedicated, and dependable
purposeful, innovative, and collaborative

Keniq Foundation will listen closely to interested parties with the goal of continuously improving their offerings, thereby better supporting people to escape poverty and dependency, in ways that are effective, efficient, and economic for social investors and all other stakeholders.
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Milestones Achieved To Date

Identification of urgent, unsatisfied, durable market needs, and development of strategic effort to support target intended beneficiaries from amongst the most disadvantaged groups

Design of an innovative technology platform incorporating capabilities to recognise and respond to the individuality of each user's needs, abilities, and ambitions, as well as the range and depth of their individual support requirements

Research in six European countries, plus research across four continents (Europe, Americas, Asia, and Africa), with international search to identify best-of-breed efforts in selected countries

Market need identification, user requirement, and product design and development

Market analysis to confirm uniqueness of Keniq Foundation's Lifelong Learning Network Platform

Development of (this) Strategic Plan

Continuing commitment of Foundation founders.
Company information
Keniq Foundation was incorporated in England & Wales in January 2010. The address for general communication is 302 Lewisham Road, London, SE13 7PA. The registered address for official communication only is 60 Windsor Avenue, London SW19 2RR. The Foundation is building a website at www.keniq.org.

The following section of this document outlines a Roadmap to benefit target intended users of Keniq Foundation's offerings.
ROADMAP
Part 2

The Need
The rise in national and personal indebtedness, unemployment and poverty has left many willing and able people at sea without a life raft. Not only have millions of UK and EU citizens suffered a lack of opportunity and outcome from the last economic boom, these same individuals and families often lack increasingly important 21st Century skill, including technology and Internet skills.

With online learning currently little more than mediocre repackaging of dated content delivered in traditional styles, albeit with some repurposing for consumption on the Internet, people who were not empowered to be employable are also the least likely to benefit from these efforts. Unfortunately, many social investors – government, social corporate extensions of large firms, as well as a wide range of NGO (nongovernmental organisations) and third sector organisations are pursuing narrow efforts without any overarching vision of what to do, or how to do what needs to be done, in ways that are fair, comprehensive, and transparent, as well as effective, efficient, and economical.
S.M.A.R.T.E.R Objectives
The founders of Keniq Foundation see new technologies providing an important opportunity to offer the most useful lifelong learning and personal development to anyone who can access the Internet. The founders also believer that their Lifelong Learning Network Platform can provide users with the 21st Century skill sets increasingly demanded by employers. And this can be achieved as rapidly as any individual user wants.

2010 Release Plans

Development

Timeframe

January to mid-March 2010

Audience

Designers, Developers, Funders, Invited Users

Outcome

Platform (with initial Leefis Offerings) Readied for Test Deployment

Alpha release

Timeframe

end-March to August 2010

Audience

Designers, Developers, Funders, Young People (drawn from Target Intended Beneficiaries), Students, Early (if poor) Technology Adopters

Outcome

Platform Readied for Selected Deployment

Beta release

Timeframe

September 2010

Audience

Motivated Unemployed, Students, Target Intended Beneficiaries

Outcome

Platform Deployed, Planned Systematic Innovation

Speech-enabling the Keniq website is an important means to achieving accessibility.

Our Platform will enable access to our websites for millions of people who have prefer to listen or watch, or have poor vision, dyslexia, difficulty reading, low literacy, as well as millions of Londoners whose first language is not English or who have hardly any English at all.

Our Platform enables us to comply with the Disability Discrimination Act by providing access to people with disabilities.
Reasons we will succeed
The core design focus is on usefulness, ease of use, and user delight. Irrespective of whether users are tech-savvy or nontechnical, the site is intuitive, provides powerful, useful content and tools, and is pleasurable to use. Extensive user and customer-driven customisation options ensure that all users can personalise their use of the Platform in ways that make their experience feel perfectly natural.

The Platform is designed to handle varying levels of traffic in its stride. Although a spike in traffic will result in requests taking longer to be answered, performance returns to normal when traffic settles back down. Because the Platform is scalable, hardware can be quickly scaled out to satisfy rapid growth. It can also be scaled in as we improve our ability to deliver improved user experiences within smaller footprints.

The Platform incorporates best practices from Web architecture such as SOAP, resources, methods, and representations. It combines these with intuitive applications and powerful search and query engines to query, map, filter and secure all data and user privacy. The Platform also adds fault-tolerance, extreme scalability, incremental replication
Executive Summary

Introduction
InteliChild.com offers bright children an entertaining place to interact with each other, the Web, educators, and the world in general. It generates traffic first, valuation for investors, and eventually commerce and profits. It is a healthy place for kids to play, for parents and schools to buy, and a creative and fair work environment for employees.

The InteliChild.com e-commerce project is the natural evolution for the InteliChild.com Internet presence. The site will market and sell selected toys, books, and software products. It will also produce Web products and Web applications that will increase market share, promote name recognition, and maximize efficiency.
The Company
The present InteliChild.com is a start-up company with four full-time employees. The company was incorporated as a California C corporation owned by its principal founders, at 25% ownership each. (Name Omitted) Capital partners acquired 50% of the company. The company has a single office. The initial website is at www.citruscoolkids.com.

Our key competitive advantage is the in-house knowledge base we have developed. Our competitor spends five to 10 times the amount of money we do outsourcing to expensive companies for services we perform in-house. The same will take place with the InteliChild.com website. We already have the SQL™ server and ColdFusion™ programming expertise, and we will be adding the Flash™ integration of these skills.
Products and Services
InteliChild will be offering a steadily increasing mix of three lines of products:

* Toys and Games: carefully selected toys and games that appeal to the target market, the parents of the target market, and educators.

* Books: there should be a selection of books that appeal specifically to the parents and educators of the target market, so that these interested adults can go to this site and order books about their children. In addition, of course there is also a selection of books to be ordered by and for the kids to read.

* Software: carefully selected software to appeal to the target market and target parents and educators.

The Internet reinvents itself every three months, or even faster. Therefore, our strategy for future development is to remain positioned with enough flexibility to adapt new technologies, and adapt to changes quickly.
The Market
The InteliChild.com market has been expanding exponentially with the advances of technology in the teaching sectors and the acceptance of technology as a teaching aid. The critical component to our entrance into the market will be approval and support from the school communities - including teachers, the PTA, and special education programs.

Our primary target markets include these four areas:

1. The kids themselves.

2. Parents.

3. Educational institutions for children of the upper class.

4. Self-teaching families.

While we have plans to expand into international territory, our initial launch will target our most important market - the American upper class. We know that most of our clients drive BMW's and have very good taste - they spend money on their children because they can appreciate the technology that we have created. They also generally have high bandwidth connections, and are impressed by first-class design.
Financial Considerations
Our start-up costs are high because of our commitment to dominate the Internet market place.

The Break-even Analysis indicates wereach steady-state break-even in this first year.

The sales forecast is based on increasing website traffic and increasing sales per unique user session. Sales are projected to rise exponentially fromYear 1to Year 3. The forecast obviously depends on traffic increase. We plan to lose money for at least three years while we build traffic and develop our position for the long-term future.
3. Objectives
* Traffic, as measured in unique user sessions: 100,000 unique user sessions in June, Year 1; 450,000 in December, Year 1; 3.5 million in Year 2; and 5 million in Year 3.

* Sell-through, as measured in dollar sales per unique visit: a high of $0.58 per unique visit in December of Year 1; increasing to $0.83 in Year 2; and $0.92 in Year 3.

* Valuation, as measured in ability to bring in additional investment at economically feasible valuations. We need to attractmoderate investment this year, and an additional large infusion in Year 2, with valuation performance that yields attractive internal rate of return (IRR) to investors. The financial section indicates IRR of more than 100% for all investors, with larger IRR for seed, declining slightly for first round and then second round.

* Acquisition or Initial public offering (IPO) in Year 4, with a valuation of more than $20 million. This assumes of course the market valuations based on sales and earnings, which are relatively high as this plan is written.
4. Mission
InteliChild.com offers bright children an entertaining place to interact with each other, the Web, educators, and the world in general. It generates traffic first, valuation for investors, and eventually commerce and profits. It is a healthy place for kids to play, for parents and schools to buy, and a creative and fair work environment for employees.
5. Keys to Success
1. We must retainthe customers. The website has to be easy to use and quickly viewable. User satisfaction is an ultimate priority.

2. The project will succeed if it can capitalize on the traffic that InteliChild.com produces, and turn the user sessions into dollars through the commerce site.

3. The sales process must be easy to administer and flexible enough to accommodate the needs of InteliChild, which is not ready to take on more employees to do so.

4. The e-commerce project should further establish InteliChild.com presence as a technology leader, not only returning traffic but actually bringing in new traffic.
Marketing
When you partner with us, you immediately receive helpful data and assistance so you can immediately begin getting the most from appearing on the keniq.org website.

Our marketing system is designed to give you total control over your marketing efforts. You can choose positions in one of 9 categories, (Education, Training, Jobs, Work, Career, Money, Health, Entertainment, and Store), or based on search results, ‘similar to' positions, featured advertisement slots, as well as key banner locations.

Any and all these options can be combined to give you fine-grain control, to alter and refine your positions and messages, so you get the best possible return from your investments.

Welcome to the Synerg.e™ Center. Located on DMACC's new West Campus, the Synerg.e™ Center has the sole purpose of advancing education through the use of technology. Activities of the Synerg.e™ Center include:

* Creation of an EduLab Consortium of educational institutions for the purpose of pooling intellectual capital and resources for the accelerated advancement of education course content delivery through technology;

* Close partnerships with a variety of technology-focused companies and organizations for the development of new applications and processes within the context of learning

* Beta-testing of new and emerging technologies within the educational context;

* Partnerships with the community and business and industry to bring real-life technology-based projects to classroom lab environments to enhance student motivation and learning;

* Creation and development of publications, white papers, e-books, and a variety of other learning resources;

* Annual conferences and informational workshops to provide up-to-date, relevant information in a focused environment.

The Synerg.e™ Center is committed to solving the problems and issues surrounding the use of technology in varying educational contexts and rapidly changing environments. Through continuous innovation and assessment, the Synerg.e™ Center will improve and accelerate the process of educational adaptation to changing market demands and requirements.

Our sites also differ in that we aren't trying to educate the visitors to our sites. That's your job and we strongly encourage our visitors to not waste time looking for answers when specific answers to their specific questions are just seconds away. All of our sites lead the visitors to contact you immediately through our proprietary "Call Me Now" service. When a visitor is on one of our sites, and they find an attorney in their city, they will see a "Call Me Now" button that, when clicked, will ask for their name and phone number. Then the system will call them and when they answer, the system will then call your office immediately. This method eliminates the clients from filling out numerous "Contact Me" forms that are on every law firm's website and allows you to get the client now.
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