Corporate communication
The corporate world over the last ten years has witnessed, in many ways an evolution and revolution. The concept of corporate communication is a new development of the present era. It moulds the thinking and opinion of the key stake holders such as consumers, customers, employees, investors and community members of the company and in the process shapes the future of the company. The stake holders have matured from demanding a product, service or monitory benefits to now wanting an ‘experience', and the post dot-com, post-Enron market place in general has transformed. The market witnesses a greater requirement of discourse not just between the organization and its stake holders but also within the organization. At this point, internal communication comes into the picture in a crucial way.

Joep Cornelissen states in Corporate Communication: A Guide to Theory and Practice, ‘internal communication provides each employee with adequate information and the opportunities to speak out ,get involved, be listened to and to actively participate in the organization'. Internal communication is considered a vital tool for binding an organisation, enhancing employee loyality and promoting transparency.

The French medium theorist Paul Virilio (2006) sees technology as the most profound of influences on human perception.The advancement of technology has added to the list of internal communication tools. Booklets circulars notices have been replaced with emails intranet, interactive screensavers, scrolling newsfeeds, desktop alerts, user generated e-mags, pop-up staff quizzes and surveys, employee blogs, discussion forums and helpdesks. Marco Adria( 2008) claims that the era of virtual identities and mediated communication, participation in community informatics requires attention to the broad effects of technology . With intranet, emails and other such tools the nature scope and impact of internl communication has changed.

Any change in the field of internal communication has a direct or indirect impact on the performance of a company. As per Maslow's hierarchy need an individual (employee in this case) would interact within the organization to meet his social self actualization and esteem needs. With circulars, notices etc (preceding tools of communication) this interaction was confined. As a result the influence of this interaction was limited. With the technical advancement modern internal tools of communication have altered the communication pattern and duration influencing the organizational structure and performance. Eg : A close study of Apeejay Surrendra Group internal communication would reveal how the employee interaction had increased many folds with the advent of intranet. This developed a better employee relation. So much so that, the employees and the organization came together to execute ISR project ( a voluntary social project) . This definitely gained the company word of mouth publicity and enhanced bonding between the corporate and employee, very essential for better performance of a company.

A survey among the cross section of corporate world would tell us the nature and scope of internal communication tools. Internal communication now has a more influential role. Technology has resulted into a particular shift. AccThe corporate communications function is evolving from communications production to a department offering services as a consultant, enabler and strategic business partner. According to Mandy Thatcher “A positive outcome of this shift is the inclusion of internal communicators in a far broader range of business plans and activities. In progressive organizations, communicators are now called on to participate in and contribute to the development of technology strategies, leadership training, crisis-response plans and change management programs.” As flattering as this inclusion is, it brings with it increased expectations. If corporate communicators are to have a more influential role in activities that ultimately impact on business performance, they need to know their job. This means going beyond an awareness of how to develop plans and strategies for communication function alone, and being able to have a say in the plans and strategies of other areas of the business too.

Technology is another area where input from communicators can make all the difference to the end product. The intranet is a perfect example. The IT department is responsible to make sure everything's working from a platform and delivery perspective, but often the ongoing task of managing andording to Mandy Thatcher “A positive outcome of this shift is the inclusion of internal communicators in a far broader range of business plans and activities. In progressive organizations, communicators are now called on to participate in and contribute to the development of technology strategies, leadership training, crisis-response plans and change management programs.” All the developments in the field of internal communication need not be positive. For Ex, as VP 9XM Music states email, screen savers etc though perfect as tool of communication.
