Btec Level 3 Business 3.1 P1

Task 1 (P1)
Describe how marketing techniques are used to market products in two organisations.


Coca-Cola;


    - Product Development
    - Branding





Based in America, Coca-Cola have been selling beverages for 125 years and to this day they now have more than 500 brands and 3,500 beverage products and sell 1.7 billion servings per day in over 200 countries. In 2010 they turned over $35,119 million. Its slogan is ‘Enjoy!’
http://www.thecocacolacompany.com/ourcompany/ar/pdf/TCCC_2010_Annual_Review.pdf

Product Development as a marketing technique is where a business develops a new product to sell to existing customers. Such as, if a customer buys a Playstation game and then buys the expansion pack that offers more content this would be an example of product development.
- Business Studies BTEC Book Level 3 – (Bevan, Coupland-Smith, Dransfield, Goymer, Richards) 2010

Coca-Cola do this by expanding their beverage portfolio, producing products like, Fanta, Sprite, Powerade and more recently Minute Maid Juices. Also by aiming existing products to a new target market, for example Coke Zero and Diet Coke. Diet Coke is targeted at and marketed to a female audience.   In the advertisements for Diet Coke they feature attractive men looking at the women drinking

the product, this appeals to the female market because they can still enjoy the taste of coke, minus the calories. Coca-Cola has introduced Coke Zero to appeal to male consumers, which has now been selling for 5 years.

Although the product is almost exactly the same, they changed the packaging and the image to appeal to a male target market. Coca-Cola has so far invested £22.7m in marketing Coke Zero by sponsoring ‘Wayne Rooney’s Street Striker’ and a campaign that includes the rebranding of Coke Zero as Zero Zero 7 to reflect Bond's 007 code name, by showing the beverage in a masculine way they are appealing to the male market.









Coca-Cola's aim was for Coke Zero to be as big as Diet Coke within 10 years. Although, in December, Diet Coke's market share towered above that of Coke Zero, reaching 26.8%, up by one percentage point on the same period in 2008. Coca-Cola still insisted that it remained "fully committed to Coke Zero in Great Britain". Jonny Forsyth, senior drinks analyst at Mintel International, said that, while there is a place for Coke Zero, "the idea that it will someday be a rival in share to Diet Coke is fanciful".
http://www.guardian.co.uk/media/2008/sep/11/advertising.thewhitestripes



Branding is a company’s unique name 

and image that a product has which shows the customer/consumer about them and what they represent. For example Nike’s slogan; ‘Just do it’, the white tick on the black background is globally very well known and this logo is like an assurance of good quality.

The Coca-Cola brand (the white writing on red background) is very well know across the world, it is used to sponsor the Olympic Games, Fifa and they also partnered up with the recording artist K’naan to produce the song ‘Wavin’ Flag’ which was the 2010 world cup song. However recently Coca-Cola have suffered the second largest fall of $9bn in the value of its brand dropping from 3rd to 16th in the rankings. The company believes that this is because people are opting to drink healthier drinks. To try and tackle this issue, Coca-Cola has brought out the new Minute Maid fruit drinks.
- http://www.guardian.co.uk/business/cocacola


















Aston Villa;

  - Relationship Marketing
  - Product Development





Aston Villa was founded in 1874 and has played at their current home ground, Villa Park, since 1897. They are one of the oldest and most successful football clubs in England, having won the First Division Championship seven times and the FA Cup seven times. Villa also won the 

1981– 82 European Cup, one of only four English clubs to win what is now the UEFA Champions League. Aston Villa has the fourth highest total of major honors won by an English club. They have a fierce local rivalry with Birmingham City. The club motto is ‘Prepared’ which is printed under the lion on the badge. The assets of   the club is worth around £250 million, although Randy Lerner paid £63 million for the club.
http://en.wikipedia.org/wiki/Aston_Villa_F.C.
www.astonvilla.vitalfootball.co.uk



Relationship marketing as a marketing technique is where a business focuses on the long term value of customers. Tesco club cards are used to gain loyalty from their customers as the company gives them something back. This persuades people to continue to shop at Tesco rather than any other supermarket. This loyalty offer helps the company keep a customer for life.
Business Studies BTEC Book Level 3 – (Bevan, Coupland-Smith, Dransfield, Goymer, Richards) 2010

Aston Villa uses relationship marketing by having their own credit card with reward points, for example if you transfer at least £200 in the first 90 days then you receives a free away shirt. Also as a football club, most fans are fans for life, so there are season tickets and a range of fashion items, from children’s

to teens to adult clothing and merchandise. The wide range of children’s toys and clothing help gain more fans for life, most children support what their parent’s support, so by marketing children’s products they have more future customers.
http://www.avfc.co.uk/page/NewsIndex/0,,10265,00.html




Aston Villa use product development as a marketing technique by introducing new products and ideas to sell to existing customers such as, children’s parties, stadium tours and personalized printed gifts. All of which can be brought at their own shop ‘Villa Village’. Not many people change football teams so they are restricted to the amount of fans that they have so in order to gain their money, they must keep the fans and customers they do have satisfied. Aston Villa are likely to offer package deals on tickets, including meals and a seat or a tour and a seat, rather than just going for the game they can also enjoy the hospitality that is in offer. Because of different people wanting different experiences of the game, Aston Villa offer executive boxes for the likes of business men or women that will pay high prices for the privelege.
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