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INTRODUCTION

Social Responsibility: Acting with concern and sensitivity, aware of the impact of your actions on others, particularly the disadvantaged.
Therefore, Business Social Responsibility is an ethical or ideological theory that a firm, whether it is a government, corporation, organization or individual which has a responsibility to society at large.
This responsibility can be "negative", meaning there is exemption from blame or liability, or it can be "positive," meaning there is a responsibility to act beneficently (proactive stance).
Business Social Responsibility is about how companies manage the business processes to produce an overall positive impact on society – Mallen Baker.
Here we are going to see the people businesses are responsible to.

BUSINESS SOCIAL RESPONSIBILITY

For a business to be successful, one must involve other people. These people affect and/or are affected by the business and hence they have an interest in the given business. These people can be referred to as stakeholders.
These are the people or groups that a business is responsible

to.
They include;

  Owners

Owners are people who provide capital to the business.
People who come up with business ideas are the entrepreneurs but at times, they do not have enough funds to raise the required capital to get the business started. This is where they invite other people to chip in by investing into the business and becoming co-owners.
Stakeholders/shareholders are investors who become co-owners or partial owners of firms by buying the firm’s stock (Madura 2007)
The stakeholders/shareholders invest into a business with an aim of making a profit from the business through dividends, which are realized at the end of a business’s financial year. Therefore, if the business does not perform positively to the expectations of the owner(s), they are likely to pull out their investment from the business. On the other hand, if a business meets or surpasses the owner(s) expectations, they are more likely to keep their investment in the business or even re-invest the dividends back into the business or even increase their investment amount(s) for the growth of the business.

  Employees

Employees provide businesses with entrepreneurial skills and work force and in return, they expect salaries/wages from the business.
An employer should make sure their employees are motivated in order to have interest in working at the company. A motivated

employee has better output and in return, it reflects in a company’s profits. However, an employee who is not motivated will put in less effort in an organization and hence poor performance.

  Consumers (customers)

A group of customers is known as a market.
The people who make the business operate are the consumers who can also be referred to as customers. They consume products and services from businesses at a price.
Businesses should also realize the importance that their employees play in ensuring that their customers are satisfied. This should enable firms to classify their employees as the internal customer and give them their deserved attention.
Since customer-satisfaction is the most important reason, why a business operates then a business is obliged to meet its customer’s expectations to keep them coming back for the goods or services. The more the customers, the more a firm stays and grows in business. The less the customers, the less the business growth hence a firm is forced to either go at a loss or even shut down.

  Government

The government invests in businesses by laying down infrastructure e.g. roads, land, communication and helps by providing security. These help in making accessibility and communication easy for businesses.
In return, they expect to get an increase in tax returns from the businesses.
The government

here acts as the platform of all businesses endeavors. If the government dint provide the above, then running a business would be either very hard or impossible.

  Competitors

Competitors constitute of the rival companies that are engaged in the same kind of business as one’s company.
They are interested in selling their products and services to a company’s existing or potential market.
All competitors who produce similar goods and services are referred to as an industry.
If the number of competitors in a given market is high, this affects a business negatively because they will be competing for customers. This pushes a company to either, reduce their product or service cost, increase their quality level or carry out both. This increases the company’s production cost hence a decrease in profit margins. On the other hand, if the number of competitors is low or nil, a company enjoys high profits in relation to the above-discussed factors.

  Suppliers and Collaborators

Suppliers provide businesses with supplies (stock) and in return, they expect to get payment.
Creditors provide businesses with loans and in return, they expect to get not only the payment (principal) back but also some interest from the business. This is the creditors’ profit.
If suppliers choose to increase their products and/or services prices and creditors choose 

to increase their interest rate, then the production cost of a company goes up hence there will be a decrease in profit. However, if the contrary takes place, that is a decrease in products and/or services prices and interest rates, assuming all other factors remain constant, then the company’s’ profit margin increase.

  Society (community)

The community provides loyalty, market and an environment for businesses to carry out their day-to-day activities. In return, the community benefits from the business through the businesses products, job openings and social amenities.
If a community has a negative attitude towards a particular business situated among them, then the chances of that business to succeed are narrow if not nil.

AUTHORS’ OPINIONS

Businesses can use ethical decision making to secure their businesses by making decisions that allow government agencies to minimize their involvement with the corporation. (Kaliski, 2001) For instance if a company is proactive and follows the United States Environmental Protection Agency‎ (EPA) guidelines for emissions on dangerous pollutants and even goes an extra step to get involved in the community and address those concerns that the public might have; they would be less likely to have the EPA investigate them for environmental concerns.

“A significant element of current thinking about privacy,

however, stresses "self-regulation" rather than market or government mechanisms for protecting personal information” (Swire , 1997)

Most rules and regulations are formed due to public outcry, if there is not outcry there often will be limited regulation.

CONCLUSION

A company's "social responsibility" quotient can make a difference to its bottom line.
Companies need to answer to two aspects of their operations; the quality of their management - both in terms of people and processes. Secondly, the nature of, and quantity of their impact on society in the various areas.
Outside stakeholders take up a big interest in the activity of a company. Most look to - what the company has actually done, good or bad, in terms of its products and services, in terms of its impact on the environment and on local communities, or in how it treats and develops its workforce. Therefore, it is with these measures at hand that a company should know how to take up responsibilities to bodies that directly or indirectly affect the company in order to stay up in business for a long period while enjoying its profits.

REFERENCES

  1. Business Studies: An African Perspective, Integra Enterprises Nairobi. By Kagwathi Stephen (2010)
  2. http://www.mallenbaker.net/csr/definition.php 28/01/2010
  3. http://www.entrepreneur.com/encyclopedia/term/82646.html 29/01/201

View as multi-pages 

Cite This Essay

APA 

(2010, 02). Business Social Responsibility. StudyMode.com. Retrieved 02, 2010, from http://www.studymode.com/essays/Business-Social-Responsibility-279337.html

