End-of-module assessment (EMA)

1. Introduction

Cut-off date: 16 September 2013

Word limit: 2,500 words

1.1 About the EMA

The EMA requires you to draw on your learning from Blocks 1 to 4 and it also assesses your understanding of Block 5. The EMA refers to concepts and ideas you have been learning in the module themes and associated activities you have completed while working through the module.

For the EMA you are required to write a report of no more than 2,500 words on the module themes by focusing on a specific retail category.

This might sound like a challenging assessment but the assignment task is broken down into three distinctive parts that build together to form your report. Please note that the parts have specific requirements in terms of the style in which you should present your work. There are guidance notes to help you complete each of the parts and together the three parts form your final report.

1.2 Learning outcomes

Completing this assessment will enable you to demonstrate your:

· understanding of the module concepts

· knowledge and understanding of the changing nature of retailing and about the role of technology in retailing

· ability to apply module concepts critically

· problem solving using module concepts and contexts 

· awareness of ethical, global and international issues that are relevant to retailing.

1.3 Word limit

This EMA consists of three parts, with a total word limit of 2,500 words. This means that the word count for your answers to all three parts together should not be higher than 2,500 words. Please note that you will be penalised with a deduction of five marks if you exceed the word limit by more than 10 per cent. You will be penalised with a deduction of ten marks if you exceed the word limit by more than 20 per cent.

For advice on word limits, please refer to the OU policy on word limits  in B122 Assignments – Introduction.

1.4 Structure of the EMA

Throughout your studies of B122, you have examined various retail categories and you have encountered three module themes:

1. global and international retailing

2. sustainability and ethics

3. technology and retailing.

This EMA requires you to choose a retail category and then explore how the three module themes impact upon it.

Part 1 is worth 20 marks. It requires you to discuss the retail category on which you have chosen to focus and outline how the issues covered in the three module themes relate to retailing.

Part 2 is worth 45 marks. It requires you to discuss in more detail how the issues you have identified in Part 1 relate to your chosen retail category. In this part you are expected to use concepts covered throughout B122 as appropriate.

Part 3 is worth 35 marks. It requires you to discuss the future implications of the issues you have identified for the retail category and how retail businesses in the category might respond to them. In this part you are expected to offer a critical assessment of issues facing retailers based on these discussions.

1.5 Important information about submitting the EMA

· The deadline for receipt of the EMA is 12 noon on the cut-off date. 

· The EMA must be submitted electronically via the online TMA/EMA service (not on paper or as an email attachment). 

· Four to six weeks before the cut-off date you will be sent a link to the booklet ‘Information for Students Submitting Examinable Work Electronically’. The booklet contains all the instructions you need to submit your EMA. You should read it carefully to ensure you understand what is required.

· You must pass both the EMA and the continuous assessment (TMAs 01–03) in order to pass B122. 

· The EMA itself is marked out of 100 and it contributes half of your overall result for the module.

· Information about the submission of assignments, the determination of results, resubmissions and other matters that may affect your studies is given in the Assessment Handbook which will be available to you from the start of your studies.

· Your tutor cannot grant you an extension on this piece of work under any circumstances; neither can the module team or anyone in your regional centre. In exceptional circumstances, a late submission may be allowed. These circumstances are clearly defined in the booklet ‘Information for Students Submitting Examinable Work Electronically’ and you must follow the procedure given there.

· The marker for your EMA will not be your own tutor. However, your tutor will verify it: they will read it and state that (to the best of their knowledge) the work on the EMA is your own. Any query you have about the final mark that you are awarded for the EMA must be directed to the Examinations Office at The Open University and not to your tutor.

· The same rules about referencing and plagiarism apply here as they did to the TMAs on this module. Please refer to the OU Harvard guide to citing references for detailed advice on how to reference and Plagiarism – what it is and how to avoid it in B122 Assignments – Introduction to remind yourself of these rules.

· You should submit your EMA even if you feel your performance has been impaired by unforeseen circumstances as the Examination Board does have the power to consider certain circumstances in the awarding of results. You can advise the Examination Board of special circumstances that have affected your performance in any of the TMAs or in the EMA. Details are in the Assessment Handbook.

1.6 General guidance to students

In tackling the EMA, you are expected to use appropriate concepts from B122 and choose those which support the argument you are making.

You should also read the specific guidance given on the parts that make up the EMA.

In addition, note the following general points.

· Note the word limit; do not try to write about all you have learnt from studying B122 but focus on the questions asked. 

· Read the guidance notes accompanying each of the EMA parts carefully before you start drafting your answers.

· Plan ahead, allowing plenty of time for drafting an answer you feel happy about. You have the time to work on several drafts if you wish, but only submit one version of the EMA.

· Ensure that you submit your EMA in a format that can be read by the markers. This means that you should send your work as a Microsoft Word (.doc) or Rich Text Format (.rtf) file as you have been doing for your TMAs.

· If there is anything about completing the EMA you are unsure of or there are questions within it that you do not understand, ask your tutor.

You can obtain further advice from this page about submitting and collecting assignments online.

2. The EMA

The EMA requires you to discuss the three module themes: (1) global and international retailing, (2) sustainability and ethics and (3) technology and retailing, and how they relate to a particular retail category of your choice.

2.1 Part 1

· a.

Choose a retail category in which you are interested and feel you will be able to write about for the EMA. You might find it useful to check your understanding of the term ‘retail category’ in Block 1. 

Write a short introduction (about 200 words) explaining why you are interested in this category and why you think it will make an interesting case category to use to explore the module themes.

This part of the assessment is a personal reflection and there is no requirement to refer to academic models, theory or specific module content. 

(8 marks)

· b.

As well as examining retail categories this module has looked at three contemporary themes:

· global and international retailing

· sustainability and ethics

· technology and retailing.

Use the module themes to identify three current issues affecting the industry. You should choose one issue for each of the three themes. Then for each issue write a statement of about 100 words that explains the issue you have selected and why this might affect the retail industry as a whole. This answer should have a total length of about 300 words.

(12 marks)

[Total: 20 marks] 

2.2 Part 2

Using concepts from throughout B122, discuss in more detail how the issues identified in Part 1 (b) might influence your chosen retail category. Write approximately 400 words on each of your key issues, discussing which aspects of the retail category they will influence and in what way. Use the following headings as a guide:

· a.

Current global and international retailing issue affecting your chosen category

(15 marks)

· b.

Current sustainability and ethics issue affecting your chosen category

(15 marks)

· c.

Current technology and retailing issue affecting your chosen category

(15 marks)

[Total: 45 marks] 

2.3 Part 3

Discuss how the retailers in your chosen category might respond to the issues identified in Part 2 and suggest what the future implications of these issues are for that retail category and what actions retailers can take to ensure long-term success. Make three recommendations for retailers in your chosen category.

You should use about 800 words for this part of the EMA, dedicating approximately 250 words to each issue you discuss.

[Total: 35 marks] 

3. Specific guidance for students

3.1 Guidance for Part 1

In order to complete Part 1 of this EMA you first need to identify a retail category that you wish to discuss in the remainder of the EMA. You might choose a category that you work in, one in which you shop frequently for products/services or a category you are familiar with in some other way. You then need to describe very briefly three current issues, one for each of the three module themes, that impact on the retail industry generally. This part of the EMA is worth 20 marks. You should write approximately 500 words for this part.

In section (a) of Part 1 you need to state which retail category you have chosen to focus on and why. Most of this section is a personal reflection, justifying why you feel the chosen category interests you and will be relevant to study for the EMA. You should refer to the retail sectors theme in Block 1 for further ideas and guidance. 

You might find it useful to check your understanding of the term ‘retail category’ in Block 1 where retail trading sectors are discussed. For example, a single retailer does not equate to a category. A category is made up of a number of different retailers that sell similar products as discussed in Book 1, Session 2.

Section (b) requires you to identify one key issue for each of the module themes. You can either use issues raised by the case materials provided throughout the module or you can use issues identified in newspapers, magazines or websites. Whichever source you use, remember to provide references that state where the issue(s) you are focusing on originate from. 

3.2 Guidance for Part 2

Part 2 of the EMA is worth 45 marks and is the most substantial part of your EMA. Marks are awarded for the logic and clarity of your analysis of the issues and how those issues affect the retail category in question. Marks are allocated evenly for each of the three subsections. You should write approximately 400 words for each subsection, that is 1,200 words in total for this part.

Your answer should discuss how the issue you have chosen for each theme affects the retail category you have identified. In preparation for your answer you might find it helpful to revisit theme case materials from Blocks 1 to 5 and to review the information gathered in the process of answering Part 1. It is expected that you will use module concepts from Blocks 1 to 5 in your discussion. There is no expectation that you will use concepts from each of the sessions or each of the blocks but you will need to refer to at least one concept for each of the three issues. It is expected that you will recognise where the biggest impacts of the issue lie and be able to relate this back to appropriate module concepts. For example, if you are discussing the question of sustainability of raw materials for the furniture retail category, you may want to refer to concepts relating to the supply chain.

By the end of this part you should have set out the issues affecting your chosen category. You should not attempt to discuss how the retailers in your category might respond to the issues as that will form the basis of your answer for Part 3. For example, if you focus on the books category you might consider digital technology as a major influence that is going to affect how consumers buy and read books in the future or you might discuss how the growth of Amazon as an online retailer is affecting the sale of books on the high street. 

3.3 Guidance for Part 3

Part 3 of the EMA is worth 35 marks. Marks are awarded for the coherence of your argument and the appropriateness of the recommendations. To answer this part of the EMA, your ideas should be presented in the form of a short critical assessment and conclude with three clear recommendations, which retailers might take if they are faced with the issues you raise. You should write approximately 800 words for this part. 

This is a challenging part of the assignment and to gain good marks you will need to put together a logical and coherent argument about how retailers should respond to the issues you have discussed and analysed in Part 2. Markers will look out for the consistency of your argument and how this builds from your analysis in Part 2 to the final recommendations you make. 

