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Appendix-A-1
Research

Questionnaire 1(A)

Research topic: “A Comparative Study on Marketing Strategy of Naya Patrika & Annapurna Post”

  1. What is the sale (amount) of Naya Patrika in last 5 years?

Fiscal Year 2063/2064
Fiscal Year 2064/2065
Fiscal Year 2065/2066
Fiscal Year 2066/2067
Fiscal Year 2067/2068

  2. What is the circulation of Naya Patrika in Last 5 years?

Fiscal Year 2063/2064
Fiscal Year 2064/2065
Fiscal Year 2065/2066
Fiscal Year 2066/2067
Fiscal Year 2067/2068

  3. How much revenue is generated by Naya Patrika in Last 5 years?

Fiscal Year 2063/2064
Fiscal Year 2064/2065
Fiscal Year 2065/2066
Fiscal Year 2066/2067
Fiscal Year 2067/2068

  4. How much expenditure occurred by Naya Patrika in Last 5 years?

Fiscal Year 2063/2064
Fiscal Year 2064/2065
Fiscal Year 2065/2066
Fiscal Year 2066/2067
Fiscal Year 2067/2068

  5. What is the sales target of Naya Patrika for next 5 years?

Fiscal Year 2068/2069
Fiscal Year 2069/2070
Fiscal Year 2070/2071
Fiscal Year 2071/2072
Fiscal Year 2072/2073

  6. Is Naya Patrika is available in web site? If yes when did it start?

  7.   What is the total no of pages of Naya Patrika?
Regular Extra (please mention day)
............. .............................

Color B/W

........... ............

  8. What are the sections available in Naya Patrika?

Eg.   Sports ........................ ....................... ........................

........................ ....................... ........................

........................ ....................... ....................... 
........................ ....................... ........................
  9. What was size of Naya Patrika at the time of starting? When did it change to International standard size?
Starting size:,............................, International Standard size change date...............

  10. In How many districts outside valley do you distribute your newspaper?
.............................districts

  11. How many dealers 

are you using to distribute your newspaper?
............................s

  12. How does Naya Patrika view competition? Who are the major competitors for Naya Patrika in your view?
................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................
Appendix-A-1
Research Questionnaire 1 (B)

Research topic: “A Comparative Study on Marketing Strategy of Naya Patrika & Annapurna Post”

  1. What is the sale (amount) of Annapurna Post in last 5 years?

Fiscal Year 2063/2064
Fiscal Year 2064/2065
Fiscal Year 2065/2066
Fiscal Year 2066/2067
Fiscal Year 2067/2068

  2. What is the circulation of Annapurna Post in Last 5 years?

Fiscal Year 2063/2064
Fiscal Year 2064/2065
Fiscal Year 2065/2066
Fiscal Year 2066/2067
Fiscal Year 2067/2068

  3. How much revenue is generated by Annapurna Post in Last 5 years?

Fiscal Year 2063/2064
Fiscal Year 2064/2065
Fiscal Year 2065/2066
Fiscal Year 2066/2067
Fiscal Year 2067/2068

  4. How much expenditure occurred by Annapurna Post in Last 5 years?

Fiscal Year 2063/2064
Fiscal Year 2064/2065
Fiscal Year 2065/2066
Fiscal Year 2066/2067
Fiscal Year 2067/2068

  5. What is the sales target of Annapurna Post for next 5 years?

Fiscal Year 2068/2069
Fiscal Year 2069/2070
Fiscal Year 2070/2071
Fiscal Year 2071/2072
Fiscal Year 2072/2073

  6. Is Annapurna Post is available in web site? If yes when did it start?

  7.   What is the total no of pages of Annapurna Post?
Regular Extra (please mention day)
............. .............................

Color B/W

........... ............

  8. What are the sections available in Annapurna Post?

Eg.   Sports ........................ ....................... ........................

........................ ....................... ........................

........................ ....................... ....................... 
........................ ....................... ........................
  9. What was size of Annapurna Post at the time of starting? When did it change to International standard size?
Starting size:,............................, International Standard size change date...............
  10. In How many districts outside valley do you distribute your newspaper?
.............................districts

  11. How many dealers are you using to distribute your newspaper?
...........................

  12. How does Annapurna Post view competition? Who are the major competitors for Annapurna Post in your view?
................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................

Appendix-A-2
This questionnaire is prepared in order to collect the data for the research work to undertake in the partial fulfillment of MBS 2nd year program, Tribhuvan University. Please take a moment of your valuable time to fill out this form and request you to answer these questions as accuracy as possible. Your response will be of immense help to 

me in this research. All response will be kept confidential and will be used for the purpose of research only.

Research Questionnaire 2
  1. Which newspaper do you deal in?
...................................... .......................................... .........................................
...................................... .......................................... .........................................
...................................... .......................................... .........................................
...................................... .......................................... .........................................
  2. Which is the largest selling newspaper in your store?
................................................................
  3. Why large group of customer demands it?
................................................................................................................................................................................................................................................................................................................................................................................................................................................
  4. Which is the least selling newspaper in your store?
.....................................................................................
  5. Why customer demand is less for the newspaper?
................................................................................................................................................................................................................................................................................................................................................................................................................................................
  6. What is the total no of newspaper do you sell daily from your store?
................................................................
  7. Which newspaper do you sell more,

Naya Patrika or Annapurna Post?
Naya Patrika..................pcs per day Annapurna Post............pcs per day

  8. At what time do customers generally do buys (National Daily) newspaper?
Time | % of Sales |
Morning | |
Afternoon | |
Evening | |
Total | 100% |

  9. What are the major attributes to attract customer in your opinion?
.............................................. ...................................................
.............................................. ...................................................
  10. What is your opinion about following two newspapers?
Newspaper | Succeed | Struggle | Failure |
Naya Patrika | | | |
Annapurna Post | | | |

  11. How would rank Naya Patrika & Annapurna Post against other leading brand?

Please mark: A for good, B for same and C for bad.
| Against Kantipur | AgainstSamacharpatra | AgainstNagarik | AgainstGorkhapatra | Against Others |
Naya Patrika | | | | | |
Annapurna Post | | | | | |

  12. What are the major attractions of Naya Patrika & Annapurna Post?
Naya Patrika:......................................................................................................................
..............................................................................................................................................
Annapurna Post:.................................................................................................................
..............................................................................................................................................
  13. What are the Limitations of Naya Patrika & Annapurna Post?
Naya Patrika:......................................................................................................................
..............................................................................................................................................
Annapurna Post:.................................................................................................................
..............................................................................................................................................

  14.   What suggestion do you have to make Naya Patrika & Annapurna Post more appealing to the customer?
Naya Patrika:......................................................................................................................
..............................................................................................................................................
..............................................................................................................................................
Annapurna Post:.................................................................................................................
..............................................................................................................................................
..............................................................................................................................................

Appendix-A-2
This questionnaire is prepared in order to collect the data for the research work to undertake in the partial fulfillment of MBS 2nd year program, Tribhuvan University. Please take a moment of your valuable time to fill out this form and request you to answer these questions as accuracy as possible. Your response will be of immense help to me in this research. All response will be kept confidential and will be used for the purpose of research only.
Research Questionnaire 3

Research topic: “A Comparative Study on Marketing Strategy of Naya Patrika & Annapurna Post”

PART 1: DEMOGRAPHICS
Name: (Optional)

Gender: Male .......... Female:...............

Age: Below 21.......... 21-25........... 25-35........     35-50............... 50+.....................

Education: 
SLC or below............... Intermediate or +2.............. Bachelor.............. Masters.................. Masters +.................

Occupation:


Student.............. Civil Service............. Business.....................
Journalist....................... Teachers...................... Housewives................
Retired.......................... Unemployed................ Other Profession.......

Income (per month):
None:............. Below: 2500.............. 2500-5000.............. 5000-7500............... 
7500-10000........... 10000-15000.............. 15000-20000.......... 20000-25000.............
25000-35000........ 35000-50000............... 50000-100000........ 100000+....................

PART 2: 
  1. Do you read newspaper?
Yes: No:
  2. Which Newspaper do you read?
Kantipur: Nepal Samacharpatra: Nagarik:
Annapurna Post: Gorkhapatra: Naya Patrika:
All: Any (specify): Others (specify):
  3. How frequently do you read newspaper?
Daily: 1-3 days in a week: 4-6 days in a week:
Special Event: Others (specify):
  4. Which column do you prefer?
National/ Int’l News: Business Articles: Government Notices:
Vacancies: Advertisements: Sports:
Entertainment: Politics: Article on current issues:
Others (specify):
  5. Are you a regular subscriber of newspaper? 
Yes: No:

(Note: please tick the name of newspaper/s you subscribe if answer of no: 5 is yes)
Kantipur: Nepal Samacharpatra: Nagarik:
Annapurna Post: Gorkhapatra: Naya Patrika:
All: Any (specify): Others (specify):
  6. Which is your first & second preferred brand of Newspaper (please write first and second)?
Kantipur: Nepal Samacharpatra: Nagarik:
Annapurna Post: Gorkhapatra: Naya Patrika:
  7. How do you get newspaper?
By buying it: In office: Complimentary Copy:

Please fill Question no: 8 if the answer of question no 7 is “By buying it”
  8. Where do you buy your newspaper?
Local Nearby shop: Home Delivery: Others (Specify):

  9. How would you rate the preference for reading the following different types of 
Publication?

Please rate according to your preference:
  (A- Highly Preferred), B- Moderately Preferred, C- Do Not

Preferred)

Health Magazine: Auto Magazine: IT Magazine: 
Business Magazine: Fashion Magazine: Advertising:
Literature: Comics: Encyclopedia:
Female Oriented: Science Magazine: General Magazine:
Others (Specify): 

PART 3: 
  1. Do you read the following Newspaper?
Naya Patrika: Yes: No:
Annapurna Post: Yes: No:
  2. If yes (of any), which column do you like most about the following newspaper?

Naya Patrika:

Front Page Headline: National: Editorial: “Drstikon”:
Mid page: International: “Artha Patrika”: Sports:

Annapurna Post:
Front Page Headline: Upatyaka: Editorial: Des/Bides:
Bholiko Nepal: Bichar: Annapurna Bises: Rastriya:
Parighatna: Antarastriya: Arthatantra: Khelkud:
Sangalo: Sister Paper: eg. Annapurna Saili etc.:
  3. What is your Opinion about,
Naya Patrika: Unbiased:............ Biased............ Genuine:............
Annapurna Post: Unbiased:............ Biased............ Genuine:............
  4. Are you aware of the fact that the following newspaper are available in the internet?
Naya Patrika: Yes:........... No:.............................
Annapurna Post: Yes:........... No:.............................
  5. Are you satisfied with the design layout of website of,
Naya Patrika: Yes:........... No:.............................
Annapurna Post: Yes:........... No:.............................
  6. How often do you visit the website of,
| More than once in a day | Once in a day | Twice in a week | Not evident |
Naya Patrika | | | | |
Annapurna Post | | | | |
  7. How would you rate Naya Patrika and Annapurna Post for various attributes in comparison with your favorite brand?
Please rate them as following:
Please Mark A for very Good, B for Good, C for Satisfactory and D for Bad.

Attributes | Favorite BrandNewspaper Name:.................................. | Annapurna Post | Naya Patrika |
Paper Quality | | | |
Quality of News/Article | | | |
Printing Quality | | | |
Price | | | |
Availability | | | |
Scheme | | | |

Advertisement | | | |
Layout | | | |

  8. What is your opinion about (National Daily) Newspaper in the evening?
Succeed........ Struggle........... Failure.............

  9. What suggestion would you like to give for the improvement of,
Naya Patrika:.......................................................................................................................
................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................

Annapurna Post:.................................................................................................................
................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................

CHAPTER-I
INTRODUCTION

      1.1 General Background
‘The term newspaper became common in the 17th century. However, in Germany, publications that we would today consider to be newspaper publications were appearing as early as the 16th century. They were discernibly newspapers for the following reasons: they were printed, dated, appeared at regular and frequent publication intervals, and included a variety of news items. The first newspaper however was said to be the Strasbourg Relation, in the early 17th century. German newspapers, like avisis, were organized by the location from which they came, and by date. They differed from avisis in the following manners: they employed a distinct and highly illustrated title page, and they applied an overall date to each issue.
The emergence of the new media branch in the 17th century has to be seen in close connection with the spread of the printing press from which the publishing press derives it name.
The German-language Relation aller Fürnemmen und gedenckwürdigen Historien, printed from 1605 onwards by Johann Carolus in Strasbourg, is often recognized as the first newspaper. At the time, Strasbourg was a free imperial city in the Holy Roman Empire of the German Nation; the first newspaper of modern Germany was the Avisa, published in 1609 in Wolfenbüttel.
Other early papers include the Dutch Courante uyt Italien, Duytslandt, &c. of 1618 was the first to appear in folio- rather than quarto-size. Amsterdam, a center of world trade, quickly became home to newspapers in many languages, often before they were published in their own country.
The first English-language newspaper,

Corrant out of Italy, Germany, etc., was published in Amsterdam in 1620.A year and a half later, Corante, or weekely newes from Italy, Germany, Hungary, Poland, Bohemia, France and the Low Countreys. was published in England by an "N.B." (Generally thought to be either Nathaniel Butter or Nicholas Bourne) and Thomas Archer).
The first newspaper in France was published in 1631, La Gazette (originally published as Gazette de France).
The first newspaper in Portugal, A Gazeta da Restauração, was published in 1641 in Lisbon. The first Spanish newspaper, Gaceta de Madrid, was published in 1661.
Post- och Inrikes Tidningar (founded as Ordinari Post Tijdender) was first published in Sweden in 1645, and is the oldest newspaper still in existence, though it now publishes solely online.
Opregte Haarlemsche Courant from Haarlem, first published in 1656, is the oldest paper still printed. It was forced to merge with the newspaper Haarlems Dagblad in 1942 when Germany occupied the Netherlands. Since then the Haarlems Dagblad appears with the subtitle Oprechte Haerlemse Courant 1656 and considers itself to be the oldest newspaper still publishing.
Merkuriusz Polski Ordynaryjny was published in Kraków, Poland in 1661.
The first successful English daily, The Daily Courant, was published from 1702 to 1735. 
News was frequently highly selective: rulers would often use them as ways to publish accounts of battles or events that made those rulers look good to the public. Sensationalist material was also printed, such as accounts of magic or of natural disasters; this material did not pose a threat to the state, because it did not pose criticism of the state. Printers readily printed sensationalist material because they faced a ready market, which proved lucrative for them. Printers found there was a market for news about rulers that did not cast those rulers in a favorable light. Printers could get away with doing so, because they would print the publication overnight and sell it quickly. This quick publication pace also resulted in quick returns on investments for 

printers.
Private uses of early news publications: rulers and merchants both established networks of people who were employed to provide them news from other lands, and here is an early manifestation of correspondence in news writing. Rulers found out political information from these networks, and merchants found out business information, and also political information that directly affected their trade.
The coranto form influenced British newspapers. On 7 November 1665, The London Gazette (at first called The Oxford Gazette) began publication. It is considered to be the newspaper that decisively changed the look of English news printing, echoing the coranto format of two columns, a clear title, and a clear date. It was published twice a week. Other English papers started to publish three times a week, and later the first daily papers emerged. This was partly due to in the postal system between Dover and London.
Newspapers in general included short articles, ephemeral topics, some illustrations and service articles (classifieds). They were often written by multiple authors, although the authors' identities were often obscured. They began to contain some advertisements, and they did not yet include sections. Mass market papers emerged, including Sunday papers for workers to read in their leisure time. The Times adopted new technologies and set the standards for other newspapers. This newspaper covered major wars, among other major events.
In Boston in 1690, Benjamin Harris published Publick Occurrences Both Forreign and Domestick. This is considered the first newspaper in the American colonies even though only one edition was published before the paper was suppressed by the colonial officials, possibly due to censorship and control issues. It followed the two-column format and was a single sheet, printed on both sides.
In 1704, the governor allowed The Boston News-Letter, a weekly, to be published, and it became the first continuously published newspaper in the colonies. Soon after, weekly papers began publishing in New York and Philadelphia. The second English-language

newspaper in the Americas was the Weekly Jamaica Courant. These early newspapers followed the British format and were usually four pages long. They mostly carried news from Britain and content depended on the editor’s interests. In 1783, the Pennsylvania Evening Post became the first American daily.
In 1766, a British editor, William Bolts, offered the first ever paper to his fellow countrymen in Calcutta and helped them establish a printing press. He was against the East India Company Government, so after two years of establishing his press, he was sent back to England by the Company. He published a book of 500 pages which carried details of corruption in East India Company and hardships faced by Indian people.
In 1780, James Augustus Hickey published Bengal Gazette/General Calcutta Adviser. The size of that four-page newspaper was 12"x8". Hickey too was against the Company Government and published internal news of the employees of the Company. Soon the Government withdrew the postage facility for his paper as fallout of news against them. Hickey still managed to circulate his paper by appointing 20 men to deliver it. Once he published news against the Chief Missionary of the Main Church, Jan Zakariya. Jan complained to the Government for that fake news and filed a defamation petition against Hickey. Hickey was fined Rs 500 and sentenced to four months imprisonment. After that he was fined again which resulted in the death of the paper.
In November 1781, India Gazette was also introduced; it was pro Government and against Hickey.
Newspapers of that time were in English, and the news only related to British activity in India. As the readers were also British, the local population was not the target. But the Company feared that these Indian papers could get to England and may defame the Company in England. English papers used to take nine months to reach India.
By the early 19th century, many cities in Europe, as well as North and South America, published newspaper-type publications though not all of them developed in the same way; content was vastly

shaped by regional and cultural preferences.Advances in printing technology related to the Industrial Revolution enabled newspapers to become an even more widely circulated means of communication. In 1814, The Times (London) acquired a printing press capable of making 1,100 impressions per minute.
It was soon adapted to print on both sides of a page at once. This innovation made newspapers cheaper and thus available to a larger part of the population. In 1830, the first penny press newspaper came to the market: Lynde M. Walter's Boston Transcript. Penny press papers cost about one-sixth the price of other newspapers and appealed to a wider audience.’
‘The history of Nepal’s daily newspapers is more than half a century. The first Nepali daily was ‘Aawaaj’, which made its debut on Feb 19, 1951. It was edited by Siddhi Charan Shrestha.
Challenges faced by the print media have mainly been related to low literacy and widespread poverty of the masses. It was felt right from the commencement of democratic era in 1951. The country’s first daily newspaper was compelled to fold up its operation in its second year of publication, leaving a vacuum for about 3 years.
Then “samaj” daily filled that vacuum of nearly three years in September 1954, under the editorship of Mani Raj Upadhyay. Nepal’s first English daily “The commoner” and another Nepali daily “Halkhabar” hits newsstand in the second half of 1956.

The political openness of 1990 positively coincided with the rapid changes taking place in the field of communication and technology. The computer based support system using facsimile, electronic mail and internet help revolutionize the press services. Offset printers equipped with photo scanner raised the quality of printed words. Efficiency and economy also came along with other physical changes. These attractions were helpful to attract more investors besides, and enhance literacy rate (over 40%) contributed to the rise in the level of consciousness among the masses. A congenial atmosphere emerged for entrepreneurs interested to utilize the constitutional 

rights (of freedom of expression and publication). For running information based services through daily newspapers.’ 

‘Press Council Report of 2067, there are 3056 newspaper are registered in Nepal, among which only 860 (28.14) newspaper are being published. Among these published newspapers there are 163 daily, 5 Bi-weekly, 655 weekly and 37 are fortnightly. There are 14 national broadsheet newspapers out of them 10 national dailies are published in Nepali Language and 4 in English. Only one newspaper Annapurna Post is registered in Lalitpur and 13 in Kathmandu. There is not a single national broadsheet daily newspaper registered in Bhaktapur District.’

      1.2 Statement of The Problem
It has been long time since Naya Patrika and Annapurna Post has introduced into the market. In this period, both have not been able to leave the impact on the consumer that they should have left. Both have been facing numerous problems since the time of their establishment. They may not have adopted effective marketing strategies. The problems can be summarized below as:
∙ Are the newspapers fulfilling the expectations of readers?
. Are the prices of the newspapers being charged by the publisher are reasonable?
. Is there need for any change in their distribution strategy?
. Is their promotional strategy being implemented to retain the existing customers and attract the new one is effective?
. Which Newspaper is better in overall?

After considering all these factors, there has to be made major changes in their marketing strategy to make them more effective and competitive. Therefore, the present research problem is:
Which Newspaper’s marketing strategy between Naya Patrika and Annapurna Post is more effective and what should be done to make them more effective?
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