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Executive Summery
Bangladesh is a developing nation, rich in human resources where women constitute slightly less than half the population. The majority of them are underprivileged, under nourished, illiterate and poor. Moreover, there are not enough employment opportunities for women. Therefore, economic activities, through self-employment have become essential for potential working women. As a matter of fact, women entrepreneurship or “women in business” has gained importance and acts as a very recent phenomenon in Bangladesh. Although women are taking to entrepreneurship in many challenging fields, their activities in Bangladesh are not

that extensive. However, in spite of fewer opportunities, many women have succeeded in business, though they are still very small in number. 
Entrepreneurship has been regarded as one of the important determinants of industrial growth both in the developed and in the under-developed countries. Despite its importance for the economy, the emergence of women entrepreneurship in SMEs is a new phenomenon all over the world. In Bangladesh, women entrepreneurship started developing in fact after the Liberation of Bangladesh. Very few women entered the profession of business before the seventies. Bangladeshi women entrepreneurs need to have an extra quality in the form of dogged determination and resilience since this is needed to fight with adverse situations which seem to confront the female entrepreneurs than their male counterparts in the present-day context.
According to the Bangladesh Economic Review 2009, around 6 percent of the country's $90 billion economy comes from SMEs, which is also the largest sector in terms of employment generation. (Daily Star December 29, 2009). Bangladesh is rightly dubbed as a country of the SMEs. Bangladesh industrial economy is thickly populated by these industries which amount for over 99 percent of the private sector industrial establishments and provide more than 80 percent of industrial employment. The relative SME shares in total GDP range between 25-30 percent and that in manufacturing value added vary between 40-45 percent (Ahmed Momtaz Uddin 2008). The sector is currently

exhibiting dynamism by registering an average annual compound growth rate of over 7- 8 percent in their value added shares to GDP.
In the context of a developing country like Bangladesh, where SMEs are the engine of growth, the emerging new class as the SME women entrepreneurs in both the urban and rural areas of Bangladesh are now turning the situation as a crucial progress in national development. Though there has been substantial participation of women in the off-house activities of late, women are yet to assume a dominant role in mainstream economic activities. In Bangladesh, poverty alleviation through economic growth, as well as employment generation on mass scale is heavily dependent on the development and expansion of SMEs. With increased family income for the poor, the income disparity in the society would reduce to certain extent. Rising rural income prevents migration of the rural poor to urban centers in search of jobs and reduces further burden on the already strained urban infrastructure. If remedial measures are taken for impediments, SMEs owned/managed by women may trigger on economic breakthrough and set a virtuous circle of rural growth in motion.

INTRODUCTION:
Existing sex ratio in demographic structure of Bangladesh indicates that women comprise almost 50% of the total population1. They are essential part of nation’s human resources. Due to this demographic structure, the issue of the participation of women in the mainstream economy is imperative. Without a meaningful and active 

participation of women, half of the total population, in regular economic activities, a dynamic and sustainable economy is impossible. A sustainable economy is a precondition for national growth and prosperity including institutionalization of a democratic system. It is also impossible to achieve the target of a poverty-free society without incorporation of women in the mainstream economy. Considering the issue, a special emphasis has been given by the Government, donor agencies, NGOs, business community and all other relevant stakeholders through different interventions to ensure increased women’s participation in formal economic sector, especially in business and industry. Bangladesh is one of the countries, which rectified the UN Convention on the Elimination of all Forms of Discrimination against Women (CEDAW). The Constitution of Bangladesh also grants equal rights to women and men in all spheres of public life [Article 28(1), and 28(3)2]. The Constitution also keeps an obligation for the state to ensure women’s active and meaningful participation in all spheres of public life (Article-10). In response to the international concern and constitutional commitment, the Government of Bangladesh has initiated some institutional measures for the enhancement of women’s economic position and status in society. The major initiatives undertaken by the Government so far included establishment of a separate ministry on women’s affairs, formulation of the National Policy for Advancement of Women-2008 and the National Action

Plan, which was prepared in response to the Beijing Platform for Action (PFA). The Bangladesh Government has also formed a National Women SME Forum under the SME Foundation of the Ministry of Industry to promote women’s participation in formal economic sectors. The Poverty Reduction Strategy Paper (PRSP), which is now the main document for national development in Bangladesh, also incorporated some noteworthy issues to ensure women’s participation in social and economic life. The industrial and SME policies 2005 of Bangladesh Government have emphasized women entrepreneurship development, particularly in SME sector. Despite various initiatives from different corner of the state, the level of participation of women in the mainstream economic activities, especially private sector, remains insufficient and the percentage of women in business and industry is still well below than that of their male counterpart. A recent survey conducted by the PPRC, an independent research organization in Bangladesh, on `Local Business Dynamics’ showed that female constitute only 1% of the sample indicating the very limited presence of women in formal business3. It is inspiring to mention here that a new woman’s entrepreneurs’ class is increasingly emerging each year taking on the challenge to work in a male-dominated, competitive and complex economic and business environment. Not only have their entrepreneurship improved their living conditions and earned more respect in the family and the society, but they are also contributing

to business and export growth, supplies, employment generation, productivity and skill development of the country4. Even though, women are entering into business sector everyday, they are still vulnerable and marginalized. One of the indications of their marginalization is lack of information and statistics about the situation of women entrepreneurs. Every year, a number of research works have been undertaken by various research organizations including public institutions. Apart from few exceptions, most of the mainstream research works bypass the issue of women entrepreneurs. As a result, proper data, specially field based data is not available, so to say. Most of the financial institutions, public institutions do not maintain gender disaggregated data. Due to the weakness of data, women entrepreneurs were automatically kept excluded from the consideration of various policies. This is also difficult to address the issues of women entrepreneurs without having proper data on the situation of women entrepreneurs, specially rural and micro women, as they are still prime groups among country’s women entrepreneurs. Under these circumstances, the Bangladesh Women Chamber of Commerce and Industry undertook this initiative to analyze the situation of women entrepreneurs in Bangladesh with special focus on rural and micro women.

The paper aims to analyze the critical factors of women entrepreneurship development in rural Bangladesh. The analysis is based on recent theoretical ideas that have been supported by empirical

research findings. The paper depicts an analytical framework based on institutional theory, which focuses on three kinds of factors: regulative, normative, and cognitive. Regulative factors refer to different rules and regulations of the Government that facilitate women entrepreneurship development in rural Bangladesh. Normative and cognitive factors include norms, rules, regulation, and values of society. Based on the analysis of these factors, the paper provides many significant policy implications on how to improve women entrepreneurship development in rural Bangladesh.
  .
MAIN ISSUE:
A study about the women entrepreneurship and social capital.
THEME OF THE STUDY:
The culture of the country and the economic struggle of women are highlighted.
ANALYSIS AND INTERPRETATION:       
1.1 Women in Bangladesh
Bangladesh is a resource limited and overpopulated country where society is highly stratified, services and opportunities are determined by gender, class and location. However, women make nearly half of the population (Table -1), which means huge potential to be utilised for socio-economic development of the country.
Table-1: Population Status of Bangladesh
Census From 1999 Census From 1998
Total Male Female Total Male Female
106315000 54729000 51587000 126200000 64819000 61381000
Share at Total Population (%) Share at Total Population (%)
51.48% 49.52% 51.36% 48.64%
Source: Statistical Pocketbook, Bangladesh 99, Bangladesh Bureau of Statistics, Government of the People’s Republic

of Bangladesh, Dhaka 1999 (Page 85).
Sex and Age based Structure of the Population (Table – 2) shows that like the male population of the country, women represent a vast resource for the country. They must be provided equal opportunity in education, employment and economic activities, then only this resource could be utilised properly. 
Table-2: Sex and Age based Structure of the Population 1996
Age-base Group Total Population (%) Male Population (%) Female Population (%)
10-14 Years 12.6 12.52 11.58
15-19 Years 8.52 8.41 8.65
20-24 Years 8.40 7.60 9.25
25-29 Years 6.10 7.92 9.11
30-34 Years 4.25 6.10 6.10
35-39 Years 3.25 5.87 5.14
40-44 Years 2.89 4.40 4.09
Source: Statistical Pocketbook, Bangladesh 99, Bangladesh Bureau of Statistics, Government of the People’s Republic of Bangladesh, Dhaka 1999 (Page 124).
The educational status of women in Bangladesh shows that they are being increasingly educated. Though, the literacy rate of the women remains in average nearly 10 percent point behind their male citizen, as a least development country it must be rated as encouraging (Table – 3). The country should provide this growing educated women folk with job and other productive economic activities. 
Table-3: Status of Literacy 1997
Total (%) Male (%) Female (%)
National Urban Rural National Urban Rural National Urban Rural
47.3% 59.9% 41.0% 50.6% 63.0% 44.5% 41.5% 53.7% 35.3%
Source: Statistical Pocketbook, Bangladesh 99, Bangladesh Bureau of Statistics, Government of the People’s Republic of Bangladesh,

Dhaka 1999 (Page 348).
The situation for university-educated women is not better than the illiterate women population of the country. The data of the university students and teachers from1999 shows that the girl students make more than 31.42% of the total students of the public universities, the share of the women teachers in these universities remained only 15.69% (Table–4). The situation in private universities remained in this year worse. The share of the women students and teachers of the universities shows that even educated women have to face serious hurdles to profile in the job market. This is certainly harder to profile and be successful in the business sector of Bangladesh. 
Table – 4: Students and Teacher in Public Universities (1998)
Student Teacher
Total Male Female Total Male Female
Total % Total % Total % Total %
105598 72415 68.58 33183 31.42 4334 3654 84.31 680 15.69
Source: Statistical Pocketbook, Bangladesh 99, Bangladesh Bureau of Statistics, Government of the People’s Republic of Bangladesh, Dhaka 1999 (Page 342).
The Constitution guarantees all citizens equal rights, which is also reflected in national policies and plan documents; in reality, there are significant disparities between men and women, rich and poor and rural dwellers in access to the development process both as agents and beneficiaries.
Social perspectives and overall situation have been experiencing, however, a lot of changes now a days. In response to the demand of different internal and external pressure

groups, women participation in all sectors, including economy, has increased over the last two decades.
1.2 Women Employment Status
Women in the rural informal sector are either self-employed or employed in family based enterprises that includes both agricultural and non-agricultural sector. These activities which include homestead agriculture, livestock and poultry rearing, fish farming, nursery and tree plantation, tool making, kantha sewing, fish net making, food processing, tailoring, rice processing etc. have been regular and invisible sources to family income supplementation. A sector- wise distribution of employed persons in rural areas shows that agriculture is the pre-dominant source of female employment, followed by the manufacturing sector. 
Table-5: Sex based Distribution of Employment
Occupation National occupation al employment (%) Share of Male employment at total employment (%) Share of Female employment at total employment (%)
Technical 3.3% 3.5 3.0
Administrative 0.4% 0.6 00
Clerical 2.2 3.2 0.6
Sales 11.3 16.8 2.2
Services 3.5 2.4 5.4
Agriculture 63.8 54.6 78.8
Production 15.5 18.9 10.0
Total 100 100 100
Source: Statistical Pocketbook, Bangladesh 99, Bangladesh Bureau of Statistics, Government of the People’s Republic of Bangladesh, Dhaka 1999 (Page 144).
Women in Bangladesh are employed in low category of jobs. Most of them are employed in Agriculture, Forestry and Fishery sector, where the share of the women employees is 78.8% (Table – 5). Even in clerical job women are poorly

represented. In administrative function, there is little woman participation, which clearly shows the frustrating job situation for the women in Bangladesh. Due to the grace of the emerge and growth of the Ready Made Garments sector, the share of women in production has increased; the share of women in production sector is 10%. Only in "sale" sector, the job share of women is more than their male colleagues, the share of women in this sector is 5.4.% whereas the male only 2.4% of the jobs of this category (Table–5).
The entrepreneurship status of the population shows that out of 46.8% self-employed citizen, women make only 8.3%. The situation is, however, in urban Bangladesh a little better. In urban area nearly 15.4% of the 36.7% self-employed people are women. In rural area, it is only 7.4% of 47.6% (Table – 6 & Graphic - 1). 
Most of the women are unpaid family helper, 83.2% in rural area and 42.9% in urban area. A part of the poor women works also as day laborer. On national level it is 5.7%, in urban area 6.2% and in rural area 5.6% (Table – 6& Graphic - 1). This shows that industrial development in Bangladesh is unable to absorb even the cheapest part of the labor force – the women labor.
Previously, women’s enterprises were confined in sectors that were dominated by traditional gender role, such as food and beverage, beauty parlour, health, education, webbing, tailoring and wholesale and retail apparel trade. But the situation is improving slowly; today women are also in occupations, which were

solely controlled by the male before. Now, some of them possess top management post in private and public sector enterprises, sit in the most important policy making bodies of the country, are entrepreneurs and own enterprises. Women are now seen also as owners and managers of cold storage, shipping lines, advertising firms, travel agencies, interior decoration, engineering workshops and even garment industries, etc. 
Table-6: Employed Persons 15 Years and Over by Status of Employment, Gender and Locality
Employment Status Bangladesh (%) Urban (%) Rural (%)
Both Sex Male Female Both Sex Male Female Both Sex Male Female
Self-employed 32.2 46.8 8.3 36.7 42.2 15.4 31.2 47.6 7.4
Employer 0.3 0.4 0.1 0.8 1.0 0.1 0.2 0.2 0.1
Employee 11.9 14.6 7.6 34.6 34.3 35.4 7.0 9.2 3.7
Unpaid Family Helper 37.7 12.7 78.3 15.4 5.8 42.9 42.5 14.4 83.2
Day Laborer 17.9 25.5 5.7 12.5 14.7 6.2 19.1 28.4 5.6
Source: Labor Force Survey 1995-1996 (P-48)
Graphic – 1: Employed Persons 15 Years and Over by Status of Employment, Gender and Locality
  Source: Table - 6
        
  GENERATION OF QUESTIONS: 
Analysis of the government national policy regarding women entrepreneurship development, critical analysis of the supporting activities of the public, private and non-government organizations and agencies and analysis of the data and information of our own survey let us direct to propose suggestion for the development of the women entrepreneurship.
8.1. Development Policies and Strategies
In respect of the government development

policy, strategy and direction following suggestion may be made:
• National Action Plan for the development of women entrepreneurship should provision those necessary steps should be undertaken to feed women entrepreneurs with resources. 
• Ensuring the Implementation of the Policies of National Action Plan. 
• Ensuring Implementation of the Beijing UN Convention on Women Development 
8.2 Financial Policies and Strategies
In respect of the policy, strategy and function of Bangladesh Bank and Commercial Banks following suggestion may be made:
• Identification of viable women entrepreneurs 
• Establishing credit guarantee scheme for women entrepreneurs 
• Sinking interest rate for loans for women entrepreneurs 
• Setting up special window for financing women entrepreneurs 
• Pre- and post investment counseling for women entrepreneurs for credit 
• Allocation of women share in equity development and fund 
• Preferential treatment of the women entrepreneurs by credit in thrust sectors 
• Monitoring of credit disbursement for women entrepreneurs 
• Maintaining gender based data on credit disbursement and dissemination information on credit opportunities 
• Establishing a women bank 
• Enabling credit for the women without collateral 
8.3 Institutional and Technical Support
8.3.1 Institutional Measures
• Establishing strong relation among different institutions and agencies involved in the development of the women in general and sharing their experiences 
• Establishing strong relation 

among different chambers and business organization to ensure support for development of the women entrepreneurs 
8.3.2 Study and Lobbying
• Studying prospect on joint venture and providing support in this respect to the willing women entrepreneurs 
• Undertaking sector based study to identify potential sectors and ensure women participation 
• Preparing sector based study paper to collect viable information and lobby with government for necessary reform 
8.3.3 Management Support
• Arranging management training for women entrepreneurs 
• Providing personnel support in this respect if necessary 
8.3.4 Marketing Support
• Supporting and ensuring the participation of the women entrepreneurs in national and international trade fairs 
• Arranging display centre for national and international for the products of the women entrepreneurs 
• Counseling and supplying of national and international trade information regularly 
8.4 Other Suggestions
• For new women enterprise tax may considerably reduced or exempted 
• The procedure for Tax Identification Certificate should be simplified 
• Procedure for Income Tax should simplified and made investment friendly 
• Tax holiday for women entrepreneurs should extended further and made more supportive for them 
• Gift Tax should be dismantled in the case of women beneficiaries 
• Issuing of trade license should be made simply and free for women entrepreneurs 
• Either the registration procedure for import and export business should be simplified and made women

friendly or completely dismantled 
• Women representation in Import Trade Control Committee should ensured 
• Pre-shipment Inspection should be more simplified and made speedy 
• All anomalies in custom procedure must be removed and women friendly 
• Tariff for women entrepreneurs should be abolished 
• Value Added Tax (VAT) for women entrepreneurs should be abolished 

CONCLUSION:         
Entrepreneurship is the key to the creation of new enterprises that energize and rejuvenate the economy. Entrepreneurship also plays a vital role in economic Development. Entrepreneurship serves as the catalyst in the process of industrialization and economic growth. The emergence and development of entrepreneurship largely depends on the supporting conditions of different factors such as economic, social, cultural, and psychological. Based on institutional theory, these factors can also be divided into regulative, normative and cognitive factors. Regulative factors refer to the rules and regulations of government and other institutions that influence women entrepreneurship development in rural Bangladesh. Our government has adopted some policies regarding women entrepreneurship development in rural Bangladesh. but the complication arises at the time of implementation. sometimes the services of government are available in urban areas, whereas rural entrepreneurs continue to be victims of deprivation. in spite of having access to various micro credits, rural women receive almost no training from development organizations,

which adversely affects their efficiency and performance. Widespread illiteracy, lack of basic education, training and experience remain serious Obstacles in rural women’s entrepreneurship development. Besides the lack of awareness, Social superstitious and the absence of the rule of law also affect the rural women’s Participation in economic activities outside the family. Since entrepreneurship Development is extremely important to activate the economic development of Bangladesh, it would be of utmost importance to ensure the facilitating factor of women’s Development, especially in rural areas. If properly supported, the rural disadvantaged Have a great opportunity to maintain their livelihood through engaging themselves in Various types of income generating activities.
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