Human dimension in city planning
Recently more attention is given to human dimension in city planning and the need for quality in the public realm of our cities. All over the globe, cities are reinventing their public spaces. The experts in the field have acknowledged the need for dignified, high quality city environments for people. Reduced parking and traffic in city areas to make room for people oriented activities is recognized as the true objective for good city planning and urban design. Importance of public spaces in a community is universally accepted by one and all. The question is how to make a public space successful? The designers have tried to give design models of good public spaces. However we find that many a times well designed public space also does not generate good public response. In this essay an attempt is made to evaluate public space evolved by organic growth through an accumulation of adaptations and additions of public at large and the impact of design input of from urban planners.
ORIGIN OF PUBLIC SPACE
Primitive man moved from place to place in search for food and shelter. Agriculture helped him to settle at place for security and protection. Family life and sense of ownership were the important factors which weighed with him for the establishment of settlement. Communal living gave rise to social interaction. He then started exchanging goods and services with others in the community for his personal and family needs and here started the business and commerce. This was the first initiative towards economical interaction. Good and bad events in the community brought the inmates closer and this is how, a life outside the private house originated. Initially no particular space was identified as public space. Shady place under the tree on the outskirt of a village or habitat served the purpose. Common well near the village, lake side land, river bank or the market place were the places where people of all walks of life gathered and discussed their serious, non-serious issues. Here they did their routine activities, enjoyed the company of others and relaxed.
PUBLIC SPACES DEFINED
If one has to define "Public spaces" in one liner, it means space for public at large. It is a place open to one and all and where one likes to spend more time not doing any thing special and enjoy the surroundings. Public spaces in urban areas can be libraries, community centers and parks. However, they are the places visited by certain segment of society. William White (1980) in his study in New York gave more emphasis on small-scale open spaces in towns, squares, piazzas, plazas, pocket parks and streets as the important public places. For a public space to be real it has to be used. Worpole and Greenhalgh (1996) point out that many designers and architects regard public space as the publicly owned empty bits between buildings.
SUCCESSFUL PLACE- EVOLVED OR DESIGNED?

FINDINGS
1. People make places. When a space is reserved for general public, it is implied that it is meant for their common use. Common man is at the centre and not the specific individual person or community. Unless the space stimulates the overwhelmed response from one and all, the public space meant for them can not become successful.

2. The majority of public spaces that people use are local spaces they visit regularly, often quite banal in design, or untidy in their activities or functions (such as street markets and car boot sales), but which nevertheless retain important social functions.

3. The success of a particular public space is not solely in the hands of the architect, urban designer or town planner; it relies also on people adopting, using and managing the space - people make places, more than places make people.

4. Regeneration strategies intended to 'design place' can end up 'designing out people' if it does not recognize the sentiments of the people using them.

5. Evolved public places can be made more comfortable and lively by the efforts of the designer who keeps in mind the needs of the user rather than the aesthetics
