Interested in close and pressing for a series of violations of business ethics
Introduction
In recent time, public opinion is interested in close and pressing for a series of violations of business ethics, harms the environment and human health in the severity. Typical case of Chinese dairy melamine in milk. The wrongs of the incident were unclear. However, for society and thousands of other businesses are operating, the problem of Corporate Social Responsibility (CSR) should be discussed seriously in terms of both theoretical and practical policy.

A company needs to do to be considered as a social good and corporate sustainable development? What level of responsibilities of state management agencies? Or The role of international multilateral organization and media in the changing attitudes of stakeholders toward CSR? To be able to answer these questions, with my experience and knowledge in this field, I think the clearly understanding about CSR is very necessary to every business and their attitude toward CSR.
Corporate Social Responsibility – Everyday problem in developing countries
Worldwide, the Giants are paying a lot of money to become an ideal business model, and to be accountable to society. Typical electric company Best Buy with the application of product recycling program. Starbucks, the coffee companies are present across the corner of the planet, has embarked on a series of community activities. Evian, its famous French mineral water, distributing its products in the water bottle-friendly environment. Search engine Google to champion Googleplex headquarters for treating employees like gold pearl. General Electric to use $ 2 billion annually to research technologies to protect the new environment. Deputy Head of Public Relations of Best Buy, Prahl Paul has stated that "We just feel we will succeed in the marketplace if we take social responsibility.

In addition to ensuring the quality of life for employees, environmental protection, and development of products that create benefits for consumers and the environment. The company also built a charity fund and contribute to the development of society and community. Royall Dutch Shell, gas-rich group of long-established charities, including the construction of educational centers Early Learning Centre in South Africa to educate children and teach skills for adults. World Bank, World Bank and Merck pharmaceutical company has launched an initiative to develop a fund of U.S. $ 50 million including the Mectizan donation of products to help 28 African countries eliminate disease. The billionaire, along with the company's funds also contributed a lot to do charity work as Bill Gates or Warren Buffett.

In developed countries, the cost of social responsibility for the research and development accounts for more than the cost to a charity, although the cost of philanthropy is not small.
II.I. What’s Corporate Social Responsibility (CSR)?
Nowadays, CSR refers to the improvement of living standards of the community, improving educational quality, and create a positive impact on society. Often CSR focuses on solving aspects of a company acts (including the policies and practices), such as health, safety, environmental protection, human rights, protection of natural resources human development and business management, consumer protection, labor protection, the relationship between suppliers and wholesale and retail, business ethics and other related rights.

Corporate Social Responsibility (CSR) is becoming more necessary than in the operation of businesses. The benefits gained from the resources of the community requires them to have certain responsibilities to their society's status as a citizen.

So, what’s CSR? Having many definitions about CSR, every organization, company, government recognition under the CSR perspective and personal views, depending on their conditions, characteristics and level of development. Such as, HSBC’s opinion “CSR is the management of the business responsibility and efficiently, because of long-term objectives. We never pursue profits at any cost, knowing that tomorrow's success depends on our reputation being built today” Or United Kingdom’s government mentioned expand perspective:” CSR is a business action due to the implementation of voluntary, non-compliance with the legal minimum to satisfy the competitive demand of business and social interests”

So, according to the World Trade Commission on Sustainable Development, the "social responsibility of the" Enterprise "is the ongoing commitment of the business through business activities by behaving ethically and contribute and economic development while improving the quality of life of the workforce and their families as well as local community and society in general. Enterprise is not merely a profit organization, but also need to become part of the community. They not only promote the interests of the shareholders but also to the interests of all parties concerned (stakeholders).
II.II. What’s the stakeholder?
When referring to the concept of sustainable development or CSR, a concept that certainly cannot exclude, that is the "stakeholder". By definition, any individual or group who has influenced or affected by the actions of an organization called a stakeholders such as employees, their families, local authorities, the non-governmental organizations, governments, suppliers, etc. ...

Today's test reports and CSR activities to demonstrate your business is a good citizen is becoming more important. In the process, stakeholders have a very important position because these are objects of great power, it is right to review, comment, and decide their attitude to business.
II.III. Some of the benefits of CSR to the reputation of the business
Today businesses increasingly interested in CSR activities because society is increasingly demanding better place for business. Businesses benefit from the resources from the community must be responsible for contributing to the community. Say this does not mean companies do CSR is that CSR is really responsible for bringing many benefits to businesses that typically enhance business reputation.

In today's society, companies have started to use CSR as a strategy to reach new opportunities and meet the linkages between economic, business and the environment. CSR has created the competitive advantage for companies and stimulate innovation and creativity of the company. In addition, CSR helps companies develop and ensure the longevity and prestige created by the company.

In some firm’s strategies or stakeholder’s strategies, CSR as a business strategy. Most companies will see business and social responsibility are two responsible and independent. But some companies to integrate CSR with business results long term. Business world are faced with the urgent issue of the results that they did not see great opportunities that pushed social responsibility associated with long-term sustainability of the organization. CSR today are showing the following roles:

CSR as reactive strategy:

There are so many companies use CSR as a means to recover assets lost by trying to get the trust from the communities where they operate. But today the company has used the proactive measures in case of CSR are anticipated costs for failure to implement social responsibility and therefore reduce the cost of their expenditure on this account.

CSR as Image building exercise

A business has certain benefits through CSR activities. Enterprises can use mass media to inform the community and other stakeholders are aware of CSR activities of their company. This is a useful tool for people who do PR for brand development and image of a product or an organization while ensuring the professional ethics of the PR industry has met the wishes of the owner business. Especially in industries where the quality and price of products is almost equal, consumers will become more disturbed in making decisions, your choices. In such cases, users often choose products according to sensory and liking their CSR can therefore be seen as an effective method to increase business reputation, or otherwise increase "feelings" of consumers to brand your product or business, thereby increasing revenue for the company. Many businesses today are implementing CSR is not just for the sole driving force is "working well" but the actual purpose of building brands accounted for 56% of the business dynamics to make CSR activities

CSR for improved operating efficiency

The application of CSR, many economic experts believe that companies will save significant costs. Usually the more modern technology, together with cleaner again e lower input costs. A personnel management system also effectively reduce costs and increase productivity, working environment clean and safe will help increase corporate profits

CSR as source of competitive advantage

The major challenge for any type of industry today is to identify the social issues that drive its competitiveness both now and in the future. Hence the business managers must first believe that social concern or CSR will be a source for business opportunities and competitive advantage. This integration then would pave way for all round sustainability and growth. Thus CSR has the potential to change the way business conducted throughout the world
II.IV. The role of international multilateral and media in the changing attitude of stakeholders towards Corporate Social Responsibility
Successful implementation of CSR, the role of international multilateral and media are very important in changing attitudes and behaviors of consumers, businesses and other stakeholders.

Multilateral organizations have a special role for CSR. Through the location and access, they are considered as the largest organization for CSR and CSR always supported. They can train other countries about CSR. Through organizational structures and multilateral cooperation, they can coordinate the development of CSR policies. Multilateral organizations and donors are always financial support for projects of social responsibility CSR is sustainable and long term and ensure that banks use funds under rules of the equator when the project funding global project.

In my opinion, I think that multilateral organizations have a broad role to play in fostering CSR through:

promotion and advocacy;

development of a conducive policy environment;

financial support; and

Promoting compliance, reporting and accountabilit

Multilateral Organizations (NGOs) are uniquely positioned to promote CSR. Through their size and reach they are positioned to be the biggest promoters and advocates of CSR by giving special recognition to best practices (which a firm can use as marketing capital). They can train developing countries on CSR. Through their internationally representative and collaborative structure they are able to develop coordinated CSR policies. Multilateral organizations have leverage to provide financial support for socially responsible and sustainable projects, and ensure large banks fund use the equator principles when financing global projects. Because of their scope Multilateral Organizations are positioned to promote compliance, reporting and accountability.

The United Nations recognized the importance of CSR in the globalization process and formulated the U.N. Global Compact, which addresses the issue of CSR in global development. It is formulated along principles that aim to promote and protect: human rights, working conditions and the environment. The strength of the U.N. Global Compact is that it is comprehensive. The weakness is that it is guideline for MNC, which they can voluntarily adopt and enforce. The U.N. global compact uses have been criticized by some as a way flagrant CSR violators (such as Nike) can “blue wash” their poor records, by superficially adopting the U.N Global Compact.

The Organization of Economic Cooperation and Development (OECD) has created guidelines for MNC operations overseas. These guidelines aim to promote responsible business consistent with applicable laws of host governments. The International Labor Organization (ILO) has created Tripartite Declarations of Principles, which are developed guidelines for MNCs, which preserve human rights of workers in host countries. The drawback is that the host governments must enforce these policies, and in many cases developing countries cannot afford to enforce these policies.

The benefits of these guidelines are that they serve as good frameworks for CSR policies which MNC may adopt. The barriers is that these policies lack enforceability, and may not have the efficacy to make a change. Another issue brought to attention is that CSR policies need to be standardized such as ISO standards.

A success case for Multilateral Involvement in promoting social responsibility in commerce has been curtailing the sale of conflict diamonds. Strict “certificate of origin” requirements started by the United Nations, helped curtail the sale of “conflict diamonds.” The certificate of origin indicates from which region the diamond originated. Therefore traders would know if the diamond was found to be originated from a mine controlled my militias and would be classified as a conflict diamond. Firms that were involved in the trade of conflict diamonds were susceptible to being singled out, which would have culminated into a barrage of negative publicity and would have ultimately hurt brand image.
Conclusion
"A business is a business responsibility to listen to the aspirations of the stakeholders and respond to expectations that a sincere"

CSR Report, Starbuck (2004)

More and more consumers around the world that companies must take responsibility for conduct for their employees in particular and society in general. Besides the important criteria of quality, hygiene, safety and environment mentioned above, the social problem is increasingly more important. Consumers eventually considered "business ethics" as a criterion for selection. This arises partly because the mass media and group activities for the benefit of consumers are demanding that multinational corporations have the responsibility to society, respect for human rights and the environment.

There are many ways to clearly demonstrate to consumers that companies have social responsibilities, with business principles or rules of conduct or corresponding social responsibility or fair trade.
