Introduction

As part of my GCSE geography coursework, | was asked to
test the hypothesis, ‘the development of large shopping centres
have major impacts on the low order business and shopping
habits’. This to my understanding means how small businesses are
affected by the development of large shopping centres and the
effect low order businesses. To do this | will construct a
guestionnaire, which will provide me with information about
peoples shopping habits, which will allow me to make a
comparison between large shopping centres and low order
businesses. This information will help me test my hypothesis.

The two large shopping centres | will focus on are Brent Cross and
Harrow Shopping Centre. The two low order businesses | will also
focus on are Neasden Shopping Centre and Staples Corner. | will
carry out my surveys at these four locations. | plan to carry out the
questionnaire at each location on the weekend and at midday at
that time there will be a large majority of people there, especially
for shopping purposes. With addition to this | will obtain some
primary and secondary research. This research will include
detailed research about each of the individual businesses and their
locations. | will look at sources such as the Internet and book as
part of my secondary research and a site study as part of my
primary research.



Background Information

During the 1960’s and 1970’s, four main types of shop and

shopping centres could be identified in British towns and cities.
Diagram A, shows how the four types fit into and urban hierarchy.

Diagram A

Secondary Middle Order Centres (usually several)
centres and Sells: C d st d
suburban parades ells: Convenience and specialist goods.

High Order Centre (usually only one)
Sells: Comparison, luxury, and special goods.

CDB

Low Order Centres (many)

C Sh
orner Saops Sells: Convenience goods

The City Centre (CBD)

Commercial and shopping centre. Accessible as most main
roads meet here.

Area of largest number of shops, biggest shops, and most
shoppers.

Large department stores and superstores, which can afford
the high land levels.

Comparison shops (e.g. clothes, shoes) where style and
prices can be compared.

Specialist shops (e.g. jewellery, furniture, electrical goods).
Small food shops (e.g. bakers, grocers, butchers, and fish
mongers).

Secondary Shopping Centres

e Usually a line of shops extending alongside main roads
leading into the city centre.

e Take advantage of cheaper land values, easier parking
facilities, passing traffic and good accessibility.

e Many shops rely on impulse buying.

¢ Include car showrooms and petrol stations.

e Some specialist shops (e.g. florists, food take-away, off-
licences)



e Some convenience shops (e.g. newsagents)

Corner Shops

Date from the nineteenth century and before the time of cars
and public transport. Had to be easily accessible as people
had to walk to them.

Sell convenience goods — items people need daily but are
not necessarily prepared to travel long distances to buy (e.g.
milk, bread, newspapers, sweets).

Open long and irregular for local who might work late,
receive unexpected guests who have forgotten odd items.
Friendly atmosphere. Social meeting place especially for
elderly people living alone.

Suburban Shopping Parades

Found in the suburbs either alongside main roads leading to
the city centre or within large, modern housing estates in
both cases they provide easy access for local people.

Save people living near the edge of the urban area from
having to travel into the city centre.

Usually have a limited space for parking.

Mainly convenience shops and small chain stores (e.g. spar,
VG).

A few specialist shops (e.g. chemist, baker, post office).



Questionnaire

1. Where did you travel from to get here?

2. How did you get here?

3. How long did it take you to get here?

4. What goods have they come here to buy?

A) Food

B) Clothes

C) Household/electrical goods
D) Other

5. How often do you visit here?
A) More than once a week
B) Weekly

C) Less than once a week
D) Monthly

6. What are the good things of shopping here?

7. What are the bad things of shopping here?

8. Where else do you shop regularly and why?



Results Analysis

Neasden Shopping Centre

The results to my questionnaire show that the majority of
people travel to Neasden Shopping Centre by walk, some by car
and a minor majority by bus. The reason for this is that local
residents of Neasden mainly use the shopping centre as it is
walking distance from their homes and convenient as there are no
other shops in surrounding areas. People also come from nearby
areas such as Dollis Hill, Willesden, and Kingsbury; the reason for
this may be because they are just passing through.

Most people are able to get to the centre within 5-10
minutes. The average time is about 10-15 minutes, whether this is
by walk or car or bus. If it is longer than that then people don’t want
to bother to travel there as they could go somewhere else such as
a larger shopping centre or a supermarket.

The centre is mainly so the local residents can buy
convenience goods such as milk, bread and newspapers or to buy
travel cards. Goods such as clothes or electrical appliances are
rarely bought.

The average amount of times a person would visit the
shopping centre would be once a week, even though the majority
of people visit more than once a week.

Staples Corner

From the people that | surveyed the results show that most
of the people either walk or go by car to get to Staples’ Corner.
The majority of people who walk there live around the area of
Neasden, the others who travel by car come from other areas that
aren’t walking distance. Wide ranges of people visit Staples’ from
different locations around Brent. This is because Staples Corner
consists of large stores, and its convenient.

The average time taken to get there is about 15-20 minutes. But
the time can vary, depending on how far they live and their mode



of travel. Some people are willing to travel there even though it
takes longer than 25 minutes.

Specialist goods are mainly sold there, such as, electrical goods,
furniture etc. though it consists of a restaurant and a cinema. But
people tend to go there to buy electrical or household products.

Staples is mostly visited less than once a week or monthly. This is
because the goods sold here are not everyday items, which people
would need.

Brent Cross Shopping Centre

The results of the questionnaire show that people travel to Brent
Cross either by car or bus. This is because Brent Cross has a
large amount of car parking space available all around the centre
therefore people don'’t find parking difficult. Also, they have their
own bus depot, buses come from all areas including central
London, which means people are able to get there from various
places. People travel from all over Brent to get to Brent Cross, as
well as from other parts of London and even parts of England.

The average travelling time is about 15-20 minutes. Though its
takes longer for some and less time for others.

Brent Cross consists of stores that sell a wide range of products
from electrical products to clothes to food. The survey shows that
people mainly go there to shop for clothes. Due to stores such as
Marks and Spencer and John Lewis people are also able to buy
products such as electrical or household goods.

As people come from all over to shop at Brent Cross, people visit it
a different amount of times. Closer residents visit more than people
who live further away. But the majority of people usually visit
monthly.

Harrow Shopping Centre
-St Ann’s & St George’s

Harrow has its own bus station; an underground nearby and lots of
parking space, which means’ people can travel there however they



choose to and are not restricted. My results show that people
mainly travelled by bus, for the same reasons as to why people
travelled to Brent Cross by bus. Also, as same as Brent Cross,
people travel from various places to shop in Harrow, within Brent
and outside.

Travelling time is longer for Harrow, the average time is 25 minutes
or more, my results show this because the majority of people travel
by bus and the time it takes to travel by bus is usually about 30
minutes.

Harrow Shopping Centre also has a wide range of stores like Brent
Cross has. Which means that all types of products are available to
buy, my results show that people mainly bought clothes.

My results also show that Harrow is rarely visited more than once a
week, though it is visited more weekly or monthly, depending on
where people are coming from.



Fieldwork results

Neasden Shopping Centre

How do they get there? Percentage
WALK 60%
CAR 30%
BUS 10%
TRAIN 0%
]
0% - i ‘ ‘ B

VIALK CAR BUS TRAIN

Mode of Travel

here did they travel from to get here? Percentage
NEASDEN 60%
DOLLIS HILL 20%
KINGSBURY 10%
WILLESDEN 10%
HARROW 0%
WEMBLEY 0%
EDGWARE 0%
OTHER 0%




How long did it take you to get there?

Percentage

5-10 MINUTES

50%

10-15 MINUTES

30%

15-20 MINUTES

20%

20-25 MINUTES

0%

25 MINUTES +

0%

hat goods have you come here to buy?

Percentage

FOOD

60%

CLOTHES

0%

HOUSEHOLD/ELECTRICAL

0%

OTHER

40%

50% 100%

Percentage of People

How often do you visit here?

Percentage

MORE THAN ONCE A WEEK

50%

WEEKLY

40%

LESS THEN ONCE A WEEK

10%

MONTHLY

0%




Fieldwork Results

Staples Corner

How did they get there?

Percentage

WALK

40%

CAR

60%

BUS

0%

TRAIN

0%

0% - .“.’—‘

WALK CAR BUS

Mode of Travel

TRAIN

here did they travel from to get here?

Percentage

NEASDEN

30%

DOLLIS HILL

10%

KINGSBURY

10%

WILLESDEN

10%

HARROW

0%

WEMBLEY

10%

EDGWARE

20%

OTHER

10%




How long did it take you to get here?

Percentage

5-10 MINUTES

10%

10-15 MINUTES

10%

15-20 MINUTES

50%

20-25 MINUTES

20%

25 MINUTES+

10%

hat good have you come here to buy?

Percentage

FOOD

0%

CLOTHES

0%

HOUSEHOLD/ELECTRICAL

80%

OTHER

20%

0% 50% 100%

Percentage of People

How often do you visit here?

Percentage

MORE THAN ONCE A WEEK

0%

WEEKLY

20%

LESS THEN ONCE A WEEK

40%

MONTHLY

40%

ONCE A WEEK

[JMONTHLY




Fieldwork Results

Brent Cross

How did they get here?

Percentage

WALK

0%

CAR

40%

BUS

60%

TRAIN

0%

WALK CAR BUS

Mode of Travel

here did they travel from to get here?

Percentage

NEASDEN

30%

DOLLIS HILL

20%

KINGSBURY

10%

WILLESDEN

10%

HARROW

0%

WEMBLEY

20%

EDGWARE

10%

OTHER

0%




How long did it take you to get here?

Percentage

5-10 MINUTES

10%

10-15 MINUTES

30%

15-20 MINUTES

40%

20-25 MINUTES

20%

25 MINUTES +

0%

hat goods have you come here to buy?

Percentage

FOOD

0%

CLOTHES

60%

HOUSEHOLD/ELECTRICAL

20%

OTHER

20%

0% 50% 100%

Percentage of People

How often do you visit here?

Percentage

MORE THAN ONCE A WEEK

0%

WEEKLY

20%

LESS THEN ONCE A WEEK

20%

MONTHLY

40%

A WEEK
[JMONTHLY

25%




Fieldwork Results

Harrow Shopping Centre

How do they get there?

Percentage

BUS

60%

CAR

20%

WALK

0%

TRAIN

20%

0% |

BUS CAR WALK

Mode of travel

TRAIN

here did you travel from to get here?

Percentage

NEASDEN

10%

DOLLIS HILL

0%

KINGSBURY

20%

WILLESDEN

10%

HARROW

40%

WEMBLEY

10%

EDGWARE

10%

OTHER

0%




How long does it take you to get there?

Percentage

5-10 MINUTES

20%

10-15 MINUTES

0%

15-20 MINUTES

20%

20-25 MINUTES

20%

25 MINUTES +

40%

hat goods have you come here to buy?

Percentage

CLOTHES

80%

HOUSEHOLD/ELECTRICAL

0%

FOOD

0%

OTHER

20%

0% 50% 100%

ELECTRICAL

0 CLOTHES

Percentage of People

How often do you visit here?

Percentage

MORE THAN ONCE A WEEK

0%

WEEKLY

40%

LESS THEN ONCE A WEEK

20%

MONTHLY

40%

ONCE A WEEK
O MONTHLY




Conclusion

Hypothesis: The developments of large shopping centres have
major impacts on low order businesses and shopping habits.

Have you proved the hypothesis?

Referring to my research and results to my survey, | conclude that
the hypothesis has been proved but not as effectively as | would
have hoped.

The survey results show that people tend to go to larger shopping
centres to buy clothes and electrical or household products,
products which have a high value, therefore in areas which consist
low order businesses that sell clothes or electrical or household
products would be effected as people would choose to go to large
shopping centres rather than smaller businesses. While shopping
in these large centres people will also buy other products from the
other stores in the centres, therefore they won'’t have the need to
go to their local high street to buy them.

| wasn’t able to make a clear analysis that large shopping centres
have an impact on peoples’ shopping habits. My research and
results do not show how people shop, where they go to buy what
product. Though it does show how often they go to shop and what
they go to buy. | may have been able to get a clearer analysis if |
had asked people questions about ‘where they would prefer to buy
certain products’ or ‘would they rather shop in larger shopping
centres and why?’ This would have given me more information
about peoples’ shopping habits to test my hypothesis effectively
and to give me more of a concrete answer.



