English (EN3)
Charity Advertisements-Christian Aid & Christian Children’s Fund

Introduction

In this coursework I am going to discuss charity advertisements. Both of my
chosen charities ask for money to help the poor, one of them helps young
children and the other, poor people. The charities I am talking about are called
Christian Aid and the other is called Christian Children’s Fund. Both of these
charities ask for money from the public to help their charities help others.

Paragraph 2
The purpose of any charitable organisation is to collect money for people who

are less fortunate than others. We contribute to them because we may feel
guilty, compassionate or we do it because of our religious beliefs. We may feel
guilty because we got a nice house to live in and we got a car or microwave to
cook our food in. The poor people don’t have any of that and it may make us feel
that we took everything and gave them nothing. If we give a little to charities
like this, we could feel better about ourselves that we’'ve given something to
help them build their own lives. Compassion is another reason we may give
money to a charity, we might feel sorry for the people who live in dirty and
unhygienic places. We would feel much better about ourselves if we knew that
the we were giving something to help people who can’t afford it. Another reason,
religious beliefs. It might be in our background to give a little to charities every
month so the poor can get fresh water and food. Some people may believe that
in giving money to the poor, they can move on to a better life when they die. Or
if they are poor in their next life, they know there is someone out there who will
contribute to them. People contribute money to all charities in the world.

Paragraph 3

There are many more charities around the world, not only Christian Aid and
Christian Children’s Fund. Many others consist of Animal Aid, Animal Shelter,
Children in Need, Oxfam, RSPCA, WWF, Cancer Research, The Breast Cancer
Fund, Greenpeace Fund, Plant Life, Earth Watch and many, many more. There
are lists and lists of organisations around the world which not only help human
beings, but other things. For example, Animal Aid, Animal Shelter, RSPCA, WWF,
would all support animals get back to their wildlife and keep them s afe and well
when they are ill. Greenpeace Fund, Plant Life and Earth Watch would support
mother nature when we are tearing it down. Cancer Research and The Breast
Cancer Fund help women who are suffering from one of the most deadliest
decease around. All these charities help all living things by getting medical
equipment which would help them get back to normal and well again.

Charities advertise to raise money for the needy. They make people aware of the
issues that are ignored by most and send out messages that some people need
help. Nearly half the advertisements we see on television or hear on the radio
are from charitable organisations. Some helping the environment, some helping
the animals, and some helping the humans. But nearly of them are supporti ng
something or another. This makes a lot of competition and when there is one
charitable organisation competing against others all the adverts we see or hear
are going to be pleads from different organisations. The lack of funding by the
Government can be another reason for advertising, asking for help from the
public is better than asking for help from the Government as they may not give
the amount requested. If the organisations ask for money from the public, they
could get it almost immediately because the public cares more about the
environment or poor people or the animals.

There are many types of media which charities advertise their organisations on,
for example, television, radio, billboards, print media, etc. On television we see
the conditions of place where people live and sleep. They normally show us the
poor people and how sad they are living in these unhygienic places. They try to



show us the poorest place in the world so we feel sorry for them and give a
donation. On the radio we hear such adv ertising campaigns from the RSPCA and
Oxfam. These charities are for animals and children and ask for a donation of £1
or £2 a month which can help a lot. Radio adverts are rather short and don't
have pictures so hearing them on the radio wouldn’t be as ef ficient as looking at
the real conditions. Charities also advertise by putting up advertising on
billboards, so we can see them in big and feel more sorry for the people. Some
organisations print out posters and leaflets so we can read in depth about the
charities and what they do. On the television, radio or billboards we can’t see the
important information. I think we should be able to read about it in more detail
so we can see what they are really about, and we don’t waste our money
donating it to useless charities.

Other types of advertising which surrounds us is food, clothes and music, etc.
Food products carry on them labels which tell us, if we read carefully, that they
support a particular charity and that we should too. Clothes often have labels
too, they state that they give around 1 or 2% of their profit made from the item
of clothing to their particular charity. It’s all around the world they do this, and
they make us think by buying that item of clothing we have made some sort of
donation too. In music, there’s lots of songs about peace and harmony and they
remind us what is going on, on the other side of the world. Songs are more fun
and interesting to listen to, so this way of advertising is more fun and more
better.

Paragraph 4
Charities advertise mostly by the print media because it is cheap and effective.

It is also an easier way of advertising because people keep in their heads what
they have just read. If the advert was on radio or television they would forget it
as they have only seen it once or twice before, but they can keep leaflets if they
want to make a donation, we can’t pause the television if we want to see the
number again. On the posters, charitable organisations can use pictures and
imagery to show us what we can help out on and the phone number or web -site
and e-mail address will stick to the paper and won't go away like televisions. If a
charitable organisation wanted to advertise in newspapers, I think it would go
for the local ones. I think this because people usually read local newspapers and
wouldn’t read national ones. But if they wanted to get donations from all over
the world or country, they could advertise in national newspapers as it gets to
everyone in the country. If a charity is in a certain area and would only like to
get donations from certain areas, they could advertise in local newspapers as it
would go to everyone in the local area.

Paragraph 5
Comparing these two adverts makes, Christian Aid and Christian Children’s

Fund, you can see that both organisations want us to donate money to their
charity. Both of them are Christian organisations and help poor people who live
in undeveloped countries and places. Both organisations give a full in -depth
study of what their organisations do to fulfil their goals and how we can donate
money. They are both similar and ask for donations.

Paragraph 6
This Christian Aid advertisement shows me a picture of two full page cans. Itis a

bright red colour which stands out from the rest of the page, so it catches your
eyes attention. Something like this would make us immediately get up and read
the full leaflet. When we start to read the full leaflet we see the other 4 pictures
and we can see what the leaflet is really about. We can see it is no t really about
coke cans or drinking coke, that we really must have thought it was about, but it
is about people of the third world who suffer from dehydration because of lack of
fresh and clean water.

After reading the full leaflet the reader would under stand that people in third
world countries only have “Fresh Air” to drink. The line underneath the “Fresh



Air” logo is “The only thing.” When the word ‘only’ is underlined it shows that it’s
the one thing they get and nothing else. Underneath this big logo , which looks
like the original “Coca Cola” logo, there is a short message which says, “Dying
for a drink? Imagine if this was all you had to drink today.” This shows what
people in the third world have to do all their lives.

The other 4 pictures show us that the poor people have to work hard just to get
fresh water and grow healthy food. This makes us feel sorry for them and
persuades us to give a donation to the charity. By highlighting the important
words in bold letters, helps us see more easily the re al situation in Mali, which is
where the people are located. * Waking every morning,” “constant fear,” "not
having enough water,” “1.1 billion people,” "One-sixth of the world’'s
population.” These words, all highlighted, in the leaflet were the first thing I
saw when I looked through it. And because they were words that had powerful
meanings, I just immediately felt sorry for them as others would. Seeing the
number of people that have suffered would trigger anyone’s emotions and they
would just feel as though they have to give a donation.

Some words that have been said by people of the third world have been put into
bold and bigger typing to make us see what it is like for them. Hawa Amadu
says, “Sometimes I go without food so that my children have water... So
we will have to drink air.” This particular quote has been enlarged to fit one
quarter of the page so when we go to open up the first page, which is the coke
can, the first thing we see is the bold writing which reads what Hawa Amadu has
said.

Paragraph 7
In the Christian Children’s Fund advertisement, the one and only picture on the

advertisement is of a little girl called Amie. At the beginning of this leaflet it
says, "Amie has a Mother and Father who love her...” Then it tells the short
story of how they live in The Gambia, one of the least developed countries in the
world, and how they can’t feed her daughter. It is pretty much the same story as
the Christian Aids leaflet, but that one has got more pictures and a lot of people
who tell their individual stories. This leaflet is based on only one person, but
says that she doesn’t get enough food and water and doesn’t get any education.
Amie looks really sad and unhelpful in the picture and this makes us sad and
makes us feel as though we have to give dona tion. As the pictures in the other
Christian Aids leaflet shows older people working for food and water, this
advertisement shows us a unhelpful little girl that can’t do anything with herself
because she is too small to do it. She looks about three years old and looks weak
and unhealthy.

The type of letter font on this advertisement is smaller than the font on the
Christian Aids advert. The only things that is written in bold and clear writing is
the beginning and end bit which says, "Amie has a Mother an d Father who love
her...so why does she need a sponsor like you?” These words are set out in a
way which tells the first part of her situation and then the next part. The bit in
the beginning says, “"Amie has a Mother and Father who love her..” and at the
end of the story it says, “...so why does she need a sponsor like you?” I think it
is set out like this because normally we read the big and bold parts which stick
out, it makes us realise after we have read the full story what it was about. To
persuade us into sponsoring a child, the advertisers have to make the
appearance of the advertisement look stylish and creative.

Paragraph 8
Nowadays, some adverts can be a bit too much for viewing. Some adverts may

have distorting images which may be hard too vie w. Some adverts have pictures
of people with one eye, arm or leg, others may show dead people which were
fighting for their lives and some may show very skinny people which haven't
eaten for days and days. These pictures or images can ruin someone and they
may not be able to watch. And if they cannot watch they may miss which



organisation the advertisement was from, and they might miss all important
information necessary for making the donation. Adverts before used to be
general pictures of what it was like living in poor countries, it would show the
dirty villages and people working hard to get a glass of water. But now these
mind disturbing images just waste advertising time.

Paragraph 9 & 10

Both the advertisements use such language and persuasive dev ices that make
us interested in what they do and make us give a donation. They use persuasive
techniques such as, facts and opinions, statistics, repetition, rhetorical questions
and imagery. Facts always make the viewer aware of what is going on in third
world countries and opinions make us think more about what we should do to
help out the poor people. Statistics are like facts and opinions but are arranged
in numbers, these numbers show us how much we could give to help the poor or
it could show us how many poor people there are in the world. Repetition just
reminds us to make a donation which can help, for example, we may be reading
a long advertisement on the charity and may forget to that it mentions
something about a donation. In this case mentioning it again may remind us to
make one, and they always put a phone number next to it so we can call it.
When viewing pictures of the actual conditions in the country, we think they
deserve some money for working hard in making some food. The advertisement
normally shows us pictures of people working hard for food and fresh water, this
encourages us into making a donation because we think they are really trying to
work hard for their own food and water. Both of the advertisements have very
large pictures which we can see very clearly and I think this is good because it
gets more noticed.

Paragraph 10
From the two advertisements, I think the one that would get more donations

would be Christian Aid. This advertisement has loads of pictures or imagery a nd
it has two large pictures on the front of it. The fact that it has been made into a
leaflet is also a good idea because I think it can fit in more information about the

charity. Having two pages to display information is also a good idea because this

also saves loads of money. The Christian Children’s Fund advertisement has only
one picture of a girl unlike the Christian Aid advertisement, which has loads of
pictures featuring people working hard to grow their own crops and building

wells to get their own fresh water. The important facts of the Christian Aid
advertisement stick out as they have printed it in bolder text and it is easier to
read because the writing and font is quite clear too. As I already explained

before, the pictures are quite big and colourful so they attract more people to it
than the Christian Children’s Fund which is quite plain and simple.

As the National Lottery have now started donating money to charities, it has
become a greater competition for the other organisations. The Natio nal Lottery is
also known world wide and gets more attention than other organisations because

it is well known for giving away money.



